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7. Extension Activity - A visit to old age home on 30th of October
2021 (Extension Activity):

Samarpan Club with a vision of building a caring community of students with harmony and
happiness, works towards providing welfare services to those in need. Every year the club takes
up initiative in extending hands to the society’s underprivileged sections.
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Aloysian Management Association activities

34 September ’16:

1. Quiz Competition
2. One minute Game
3. Debate

4. Newsletter released

The topic for debate was “Which is more responsible for the development of
the country. Industries or Agriculture.”




DEBATE COMPETITION




QUIZ COMPETITION

JAMM SESSION




DEBATE COMPETITION

AMA FEST

23rd October '16 Aloysian Management Association
organized a Fest.

1. Ethnic Day
2. Business Quiz
3. JAMM session
4. Newsletter released

5. Award distribution
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19. ALOYSIAN MANAGEMENT ASSOCIATION:

The Department of Management has organized an AMA from 7th of March to 13th of March
2022. Various Academic and Cultural Activities were organized for BBA Students.

Aloysian Management Association

[t
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AMA FEST 2022

: On 13th March , 2022
Prerna Hall, St. Aloysius' College,

Entry fee (Submit to class teacher): 250/
Participation link:

https://forms.gle/7¢c9CpenazLRwYTz28




Clash #f Minds

This is none other than AMA's own

debate competition where

participants will take a side, i.e., for or

against on a given topic

Date: 7th March, 2022

Topic will be provided a day before the
evenl

Incharges: Shruti Pandey & Vasundhara
Rai (BBA 3rd Year)

Contact: 9340727926, 8962215007




Talk it Out

Talk it Outis AMA's Group Discussion

event where participants will have a

civil vet intense exchange of their

opinions and facts on a given topic

Date: 7th March. 2022

Topic will be provided a few days before
the event

Incharges: Hitesh Sadani & Megha S.
(BBA 3rd Year)

Contact: 8959108000, 6268636795
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f Feet

This is your extempore, where you
will be provided with the topic on
spot. No prior topics will be given for

this event.

Date: 9th March, 2022

Topic will be provided on spot
Incharges: Bhakti Jain & Simran Agrawal
(BBA 3rd Year)

Conlacl: 9301453599, 9752674859




Ad Mad Show

I this. you'll be required to form a group of 4-
6 students and the leader from each unit will
pick a chit. You will be given 5 minutes to

prepare an advertisement for the product in

your chit. There will be a selection round first

and the finalists will compete against each

other in the main event on 13th March.

Date: 10th March, 2022

Incharges: Bhakti Jain & Rishika Arya
(BBA 3rd Year)

Contact: 9301483899, 9301667283




This is the event is for all the Arjit Singhs and
Shreya Ghoshals of the Management

deparment. Auditions will be held for this
competition and the finalists will be

performing at the main event on 13th for the

title of the winner. Students can participate

in the solo, duo or group categories

Audition Date: 7th March, 2022
Timing: 11:30 onwards

Incharges: Khushboo Jain & Megha S.
(BBA 3rd Year)

Contact: 9755227051, 6268636795




Shake it Up

Time to let the dancer in you flow out as
AMA's dance competition is here! Students
can participate in the solo, duo or group
categories. Auditions will be held and
finalists will be competing with each other on

the final day on 13th.

Audition Date: 8th March, 2022

Timing: 11:30 onwards

Incharge: Rishika Arya & Vasundhara Ra
(BBA 3rd Year)

Contact: 9301667285, 8962215007




~Content Creation

This event calls out to everyone who loves to
create digital content like reels, videos, vlogs,
photographs, and more! Use vour creativity
and let your talent flow! You can even recreate
scenes from your favorite shows and movies.
Videos should not be more than 5-minutes

long and under 1GB

Submission link will be provided shortly
Incharge: Manvi Shukla & Rovin
Singh(BBA 3rd Year)

Contact: 9131636341, 9808259862
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= poster Making

This event is for the ones who love to
express themselves through art. You'll be
given a topic on which you have to make a

poster or collage. The winner will be

announced on the main event day, i.e., 13th

Submit your entries before 9Lh March
Topic: World Peace

[Incharge: Himmat Singh & Rishi Dubey
(BBA 7rd Year)

Contact: 9131660298, 7489219421




5t Aloysius College (Autonomous), Jabalpur

Management Department
Report on the Aloysian Management Association

Satrnalia -2022

AM.A. Saturnalia - 2022 Report

“Saturnalia-2022, the Management Fest was organized in our college from March 7* to 13®
This Departmental Management Fest was held with the objective of encouraging the BB A
Students to hone their Managerial skills like Team building, Creativity, Critical and Analytical
thinking ability, etc.

This mega event was planned for seven days with various activities as follows:

Day 1: The Aloysian Management Association’s much awaited annual fest, “Saturnalia’, took off
on 7th March, 2022 with the debate compefition called “Clash of Minds.’

Student in charges Shruti Pandey and Vasundhara Eai. along with the assistance and gmdance of
teacher in charge Dr Chitranshi Verma successfully pulled off the event that had 15 participants
in attendance. The enfire department of management along with our esteemed judges, Dr
Niharika Singh Assistant prof from the dept of Eng and Dr. Hephribah B. John Assistant prof
from the Dept of Tax Commerce were present to witness these young minds debating on the
topic “Social Media has improved human commmumication.” The event also held a rebuital round
where the ‘against the motion’ team came out as the winners.




DAY 1 - Debate Competition, 7th March 2022:
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DAY 2 - Group Discussions, 8th March 2022:

The group discussion was all about discussing ideas and thoughts with AMA Saturnalia’s group
discussion competition called “Talk it Out’. The student in-charges Megha S. and Simran
Apgrawal coordinated well under the guidance of teacher in-charge Dr. Rashmi Singh to make this
event a grand success.

27 participants were divided in groups of 5 and 6 and talked on various topics like “Space
missions are a wastage of resources for a resource-starved nation like India’, Is work from home
the future of doing work and many more in presence of the entire management department and
honourable judges Dr. Mary Faymer, asst. Prof. from the Dept of Eng and Mrs. Sukhvinder Kaur
Walia, coordinator of the Dept of computer science. The judges picked out the topics for each
group on spot from a bowl and the groups were given 8 mins to speak.

GROUP DISCUSSION:







Day 3 — Extempore, 9* March 2022:

9th March 2022 had AMA Saturnalia’s extempore competition called “Think on Your Feet’
where all the 11 participants were given a topic. 2 minutes to think on their matter. and 3 minutes
to speak. The participants were indeed quite witty and quick on their feet since everyone spoke
as if they were given the topics 2 months ago and not 2 minutes. Color theme was green.

Our esteemed judges. Dr Soma Guha, asst. Prof. from the Dept. of Eng and Mr. Enosh Philips.
Asst prof from the Dept of biotechnology were present to witness the event along with the
entirety of the Management department. We were able to make this event a success through the
combined efforts of the teacher in-charge Mrs. Shweta Suri and student in-charges Bhakti Jain
and Simran Agrawal.







Day 4 - Poster Competition, 11 March 2022:

11th March 2022 was the day for the arfists who tend to express themselves through their
colourful art. Through AMA Saturnalia’s poster making compefition, 15 participants portrayed
their various perspectives on the topic “World Peace” with some colorful and visually appealing
art pieces. Our honorable judge Mr Virendra Kumar from the department of education was
present along with teacher in charge Dir Richa Dixit Bajpai and student in charges Himmat Singh
and Rajveer Vasdev. Theme was red.







Day 5 — Content creation, 12* March 2022:

Together with this. AMA held the content creation competition where 23 participants showcased
videos of different kinds like vlogs. short films, and more on various topics of their choice. Our
respected judges and technical experts Mrs. Sukhvinder Kaur Walia. coordinator of the dept of
Computer Science. and Mr. Swapnil Justin, asst prof from the dept of computer science, along
with the dept of management. teacher in charge Mrs. Shweta Suri, and student in charges Manvi
Shukla and Rovin Singh were astounded by the creativity and skills of our students. Theme was
black.




Day 6 - On March 13* 2022:

Activity 1: Business Quiz: Event Started with the first activity of the day Business quiz there
where 30 participants in the groups of 6 with 5 members in each group. Names given to these
groups where Planning Organizing, Staffing. Directing, Controlling. Winning team was team
“Controlling™.







Activity 2: Newsletter Release

The young do not know enough to be prudent. and therefore they attempt the impossible. and
achieve it. generation after generation.” With this quote by Pearl S. Buck. Departmental
Newsletter was released by Rev. Dr G Vazhan Arasu, Father Principal. in the presence of Head
of the Department Dr. Rashmi Patras. teacher in-charges Mrs. Shraddha Shrivastava and Mrs.
Aparna Dhingra. along with student in-charges Shruti Pandey and Toshit M. Philip. The theme
chosen for this newsletter was ‘Role of Youth in a 5 Trillion Dollar economy’ and some brilliant
writers from the management department have beautifully put out their thoughts on the matter.
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PRIZE DISTRIBUTION

Now I would like to invite our honorable chief guests. Rev. Dr. G. Vazhan Arasu and Dr. Kallol
Das on the stage for the prize distribution ceremony.

First we have the AMA Saturnalia’s debate competition, or clash of minds as we called it. The
winners of Clash of Minds- debate competition is:

The best speaker from group 1 15 — Shirish Naidu (BBA IIT year)

The best speaker from group 2 15- Chanjot Singh (BBA IIT year)

The best speaker from group 3 15- Shruti Pandey (BBA 1T vear)

The best speaker from group 4 15- Khushboo Jain (BBA IIT vear)

The best speaker from group 5 15- Adifi Bari (BBA II vear)

And the overall best speaker from all the groups was Shirish Naidu (BBA TII year)

AMA Saturnalia’s Group Discussion event. also known as “Talk 1t Out’

Then we have AMA Saturnalia’s Extempore Competition. also called “Think on vour feet’
The second runner-up of the extempore competition i5- Devyanshi Patel (BBA II vear)
The first mnner-up is- Aiysha Siddigqui (BBA IT year)

The title of the winner of the extempore competition goes to- Chanjot Singh Wadhwa (BBA III
year)

Now, let's shift to the arfistic side of the event. The second munner-up of the poster making
competition are Khushboo Jain BBA IIT vear and Vaishnkha Mehroliyva (BBA II year)

The first munner-up of the poster making competition is- Roopal Parashar BBA I vear

And the poster that stumned us all. that is. the winner of the poster making competition is -
Aiysha Siddiqui BBA I vear

Then comes the content creation event. The second mnner-up of the competition 1s-

The first mnner-up of the content creation event is-

The winner of AMA Saturnalia’s content creation competition is-




Organizing team- St. Aloysius College. Jabalpur with Father Principal

St. Aloysius College. Jabalpur with Head

Students have learnt and enjoyed a lot and the event was dispersed with a sincere hope that
such a mega event should be organized time and again giving the students a chance to display
their talents.
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12. MERAKIT 2023, THE ANNUAL KNOWLEDGE FEST, Organized by
The Department of Management & The Department of Computer
Science.

MERAKI 2023
THE ANNUAL KNOWLEDGE FEST
Organized by

The Department of Management & The Department of Computer Science

]

“Your future is waiting jfor vou, when vour temorrow starts today’

The Department of Management and Department of Computer Science conducted
a Knowledge fest- Meraki which stands “to put yvour heart and soul into
something’.

Meraki 2023 was an annual fest orgamized by St. Aloysius™ College (Autonomonus)
Jabalpur, on Saturday. 21¥ January 2023, under the guidance of Dr. Rashmi Patras,
Head of the Management Department& Mrs, SK. Walia, Coordinator of

Department of Computer Science. The entire event was supervised by the Principal

Rev. Dr. G VazhanArasu.

The fest was a perfect occasion where the students showcased their skills. energy,
and enthusiasm toward creativity, knowledge-building. and sportsmanship. It was a
gathering, marking participation across wvarious academic competitions and
activities.

MERAKI. this vear. was set to explore and understand the captivating energy and
connecting passion with our spirit. It let us express that feeling and expenience. the
jov of putting our hearts into doing things we love.

Around 150 students from 9 schools and 300 students from college participated in
various activities like Quizzard., Advertify. Inspirobics, Go Prism. Color Rush,
Snap My Life. Food Swings. Scene Dreams. It's Debatable, Sales Push. Samwvad.
Pens Worthy and From The Attic. The students’ commuitiee of both departments
managed the event and was in charge of the academic activities.

The student coordinators were ana Akhtar, AbheinavPrince Satakshi
Sharma. Toshithd Philip Anamika Chatterjee. Prateek Khanna DeekshantJaisawal,
Siddhi Paigwar, Prajal SinghRajpoot. Fayza Khan, Adit1 Nema, PrakharSrivastava,
Aasha Siddique. Astha PandevTanisha Jain. Shagun Rai.
AyushiPatwa. ChetanyvaManel. SahilAnand. Sajal Agrawal, Iyotirmay
Shukla AlfiaAlvi Aameen Awziz VishabhPatel, AniketKhushwaha ChiragSonkar,
ShrutiChaurasia. SvedFaizanFehmani TusharRajak, SanskarSoni NamanSonkar,
VinayakBidla. ShivamWVishnoi, Anshika Pandey, and Rishi Somni.

The following were the teachers’™ incharge, Dr. Shraddha Shrivastava. Dr. Rashma
Singh., Dr ChitranshiVerma. Dr. Richa D Bajpai. Mrs. Archana Dubey., Mrs.
Mahak Suri. Mrs. Shraddha Soni, Mrs. SarojJhungre. Mrs. Khushbu Gupta. Dr




Ankit Dubey, Mrs. KajalMahawar, Mr. Swapnil Justin, Mr. Jitendra Jain, Mr Amat
Yadav. Mr. Prakash Langhe, Mrs. Anjali Jagwamiand Mrs. Arifadnjum.

The wvaledictory was done by Sana Akhtar and AlfiaAlvi. 34 Students were
awarded trophies and cerfificates for their respective activities. The message for the

fest was to feel the "ESSENCE OF YOURSELF' . an essence of knowledge. an
essence of creativity, and thinking out of the box to explore and channel the area of

your interest.

The Principal encouraged and appreciated the students for their efforts in making
the fest a success. Toshit M. Philip concluded the event with a vote of thanks and
extended heartfelt gratitude to all the judges. participants, and the team Meraks
Organizers.

The winners of the academic activities were:

Quizzard- It was a general Quiz competition. where the students performed in
groups and answered the questions.

The students who stood at the 1* Position were:

AaryaVishwakarma, Mohammad Anas, Mohammad Tabish Khan, and NishatAfza
(Christ Church Boys and Girls School) and

AvushMotwani, KhushiPamrakar, Pooja Upadhyay and Shrikant Dubey (St
Aloysius College)

Advertify- It was an Advertising Campaign Competition where the students

showcased their creative business skill in marketing products and services. The
WIinning teams were,

1*"PositionHardikaGidwani, DhratiGidwani, MuskanShrivastava, and
SejalRamchandani. (St. Joseph's Convent Gurls™ School) and RoopalParashar,
Abhiraj Chatterjee. and Chirag Khatri (5t. Aloysius College)

Inspirobics- It was a case study competition where students solved the case given
to them by the panel.




The students who stood at the 1¥Position were, UtkrishthVerhan (5t Aloysius
College) and SanskarVerma (Kendra Vidhyalava 1GCF), and the students who
stood at the 2*Position were. Mansi Tharwaniand Deevanshi Patel (5t. Aloysius
College).

Go Prism- It was a scientific model and startup presentation competition that was
designed to give students real-world experience to pitch their ideas for market

opportunities and concept validation.

In Scientific Model, the 1*Position was taken by NeerajKarketa (St. Aloysius
College)and students for the 2! Position were. FalakSanghari. BharyeKehari,
Anvesha Patel and, Pragati Jain (St. Josephs™ Convent Girls™ School)

In Startup Model the student who stood at the 1% Position was Poonam Kumari (St.
Aloysius College) and for the 2™ Position: Shakshat Khandelwal (St. Alovysius
College).

ColourRush-Tt was a drawing and xpainting competition to encourage students’
creative expression.

The winners for this were, 1% Position: Aditi Jain (St. Aloysius College)and
MohiniBhadoria (Leonard Higher Secondary School)and 2™ Position:

RidhimaPahadiyva (St. Joseph's Convent Gurls” School) and GanmaSadam (St
Aloysius College).

Snap My Life-It was a photography competition. with nature as its theme.

1* Position: KhushiPohwa (St. Joseph's Convent Girls” School) and Sheen M. John
(St. Aloysius College). and 2* Position: Bhawna Singh Thakur (Mount Litera Zee
School) and Janette John (St. Aloysius College).

Food Swings-It was a cooking competition. in which the contestants could
decorate cakes or salads and do fireless cooking.

The winners were. at the 1* Position: Ishita Jamn (Mount Litera Zee School) and
Aakriti Gupta (St. Aloysius College). and at, 2*Position: SamriddhiShrivastava
(Mount Litera Zee School) and VanshitaKukreja (St. Aloysius College)




Scene Dreams- A Feel/Animation making competition, 1t 1s the modemn form of
mass communication and the theme for this was School Days and Tourist Places.

The winners were 1% Position: Sujal Gupta and Abhishek Sharma (5t. Aloysms
College). 2™ Position: Yash Shrivastava and Mohammad Waseem Khan (St
Aloysius College)

Its Debatable-A debate competition was organized for participants to let them

speak on a different perspective and try to convince others about a viewpoint.

The students who stood at the 1¥ Position were Samarth Nayak (St. Aloysius S.S.
School, Sadar)and Arshivalha (St. Aloysius College), and at?™ Position: Muskan
Shrivastava (St Joseph's Convent Girls” School)and Faizan Siddique (St. Aloysius
College)

Samvad- It was a Mock Press Competition where participants were given random

personality from any domain and then the panel would question them for the same.

1*Position: Alfia Fatima (Chnist Church Girls' School) and RupalParashar (St.
Aloysius College). 2™ Position: MuskanShirvastava (St. Joseph's Convent Girls’
School) and NavedMansoon (St. Aloysius College)

Pensworthy- The English Creative Writing Competition

The winners for this competition were, 1% Position: Tanishka Rohra (St. Joseph's
Convent Girls' School) and Aakriti Singh Rajput (St. Aloysius College), and 2
Position: Aastik Tiwart (Mount Litera Zee School) and NavedMansoon (St
Alovysius College)

From The Attic- It was based on Cosplay, a Bollywood Fancy Dress competition;
the participants impersonated their favorite Bollywood characters.

The 1¥ Position was held by Manva Eai(Mount Litera Zee School) and Bhumika
Bhagwani(5St. Aloysius College).

Sales Puch- A competition where the participants sold their products of any
choice, and the winner was declared on the basis of the highest revenue.




Further. the school with the highest number of winning participants was given the
Championship Trophy. and the School which won the trophy was. St. Joseph's
Convent Girls™ Sen. Sec. School.

The most beautiful things are not associated with money; they are memories and
moments. If vou don't celebrate those, they can pass you by. - Alek Wek
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“Business L.aw Creates Business Model
for the Economies of Every Society”




From the Editor’s Desk

Business Law and the problems faced in
purchasing 3 commercial kease-

What is Buesiness?

The procedure of buying and selling goods |
manulacturing of geods and in return providing
them the service ta make profits ic considered ac
Business.

It involves:-
Deals of goods and services
Creativity and Innovation
Risk and Uncertainty involved
Buying and Sclling Activity
Employment Opportunities

Business law, i also knowa as commerdal law or
corporate law. Business law is defined as the body of
legislation governing the rights, relationships, and
behavior of businesses and individuals engaged in
commerce. merchandising trade, and sales. Most
importantly the law plays very important role for
any successful organization to work smoothly and
also it builds a framework while considering the
market aad the rules and regulation of the
government,

It is very crucial o manage various compensations
concerns in an organization, Also protecting the
sharcholder business Laow Is eosentiad and It helps the
organizaton o seccessfully operate the operations.

A commercial lease is @ contract between two parties

are involved l“ parties grants z" party in which 2“
party exclusively uses the building or place for a
specific period of time and in retern exchange of rent.
It has been seen during the time of purchasing any
commercial lease creates problems and challenges
and hence here are some of the problems, challenges
faced by the individual:-

individuals:-

e Includes rules concerning corporate ethics,
substantive law, procedural Law, the design of
the vcourt und  other wsochsed
legislation.

The taxation stracture for various business
types is covercd under busiaess legislation,
Antitrust laws and the degree of competition are
also factors.

* It alse regulates workplace.

system,

Failure to properly handic the lease  will lead to years
of disagreements, lawsuits, and exerbitant costs.

Sanya Billa
e
BBA2 Year

Buisness law relates to morality in 2 given society™

Business law is 2 hody of legichition that governs the
waork done in an organization and caters to the proper
Business law and economics are so interdependent that
they cannot be thought of as their individual capacity.
They are like the wheels of a bicycle. Business law
regulates the working of any organizatien so that the
balance  between  the  persenal  and  secictal
requirements can be maintained.

Yor example: The share market, regulated by the
Securities and Exchange Board of India (S.EB.D)
requires every company to have proper registrations of
monetary transaction is governed by some laws which
make the functioning hassle free

Why is Business Law required?

A proper structure is required for maintaining order in
o busioeas nnd for protection ef ity liberties and rights,
A business needs to have healthy relations with other
businesses and government bodies. These can be
attained through some set of vules that hold equal
Importance for every organlzation, Therefure, it can be
saidh that basiness law creates s business model for
economies of every society. Every part of business is
governed by specific set of rules, which, if. broken ean
be punishable. With the establishment of these laws,
there's a parameter for the entities within which they
have to work.

Hence, for the growth of an economy business law plays
a huge role.




Similarly, every type of monetary transaction i
governed by some Laws which make the functioning
hasshe free.

Shweta Chouhan
BBA 3™ Year

Importance of Copyright and  Trademark in
Business deal and its role in munagement

In today’s meodern-day scennrio, as o business
oweer, It Is very crucinl for one to understand the
Importance of the role that intellectual property
rights play ian conducting smooth business

transactions,

COPYRIGHTS IN BUSINESS TRANSACTIONS

To putin simple words, the Law grants certain rights
o originators of every literary, artistic, and musical
work, w safeg uard thdr origieal and creative work
from being copicd or caploited by any other third
party without their due permission. These rights
arc known as copyright

Importance of copyright are as follons:

1. Ouly a copyright holder has the right to use
the copyrighted work.
TRADEMARKS IN BUSINESS TRANSACTIONS

In the business werld, a trademark is commonly
referred 10 as 3 brand name. It includes names,
symbols, logos, and taglines that the business
oweers use, in order (o establish an image of their
productin the eves of potential consumers.

Importance of trademark are as follows:

1. Trademark acts as an effective tool of
communication for the buciness.

1. Trademarks make it easy for poteatial
consumers to find business owners,

Ake, Trademark plays vital rele in identifying 2
business as (he source of a product or services which
establishes a loyal clientele and anhance the company’s
goodwill.

Ake not omly trademark . trade mame alse plays
important rele for any arganization to work legslly.

ROLE OF TRADEMARK AND COPYRICHT
1. Scts you Apart from the Competition-

Customers do not develop relationships with specific
preducts they tend to build brand leyalty and trust.

2. Improves Brand Recognition-

Your company logo design i one of the critical
elements of your brand.

3. Builds Trust in your Marketplace-

The brand building also helps you to build brand trust
with your target audicnce.

Nandini Shrivastava
BBA 3™ Year

Role of Cooperative societies in formulating business
laws
Cooperative socicties are voluntary associations of
individuals who come together to meet their commen
cconomic, social, and cultural neads and aspirations
through a jeiathy ewned and democratically controlled
coterprise

They operate on the principles of self-help, mutusl aid,
and democratic decision-making. Cooperative societies
have been recognrized globally for their contributions te
cconomic and social devdopment, poverty reduction,
and job creation. In this artide, we will discuss the role
of cooperative societics in formulating business laws

Cooperative socictics are a form of social eaterprise
that operates in yarious sectors of the cconomy, such as
sgricalture, finance, housing. and health care. They are
unique in their legal status, which recognizes them ac a
separate legal entity from their members, with rights
snd respoasibilities that are distinet from those of their
individual members. The legal framework for
cooperative societies varies from country to country,
but most comntries have laws that regulate their
formation, governance, and operation.




The role of cooperative socicties o formulating
business laws s significant, as they previde a
platiorm for thelr members (o nfluence the
legisiative process and sdvocate for policies that
support their interests. Cooperative societies can
participate in the formulation of business laws
through their trade associations, federations, or apex
bodics, These organizations act as the collective voice
of their members and represent their interests before
the gover t, regulat and other stakeholders.
Cooperntive societies can play a crucial role in

Advocacy; Cooperative socicties can advocate for
policies and laws that promote their interests and
those of their members.

For example, they can lobby for tax incentives,
subsidies, or other forms of support that help them
to reduce their costs, ineresse their profits, or
improve their competitiveness.

Consultation: Cooperative socictics can provide
feedback to the government en proposed business
laws and regulations. This feedback can help the
government to identify and address the concerns of
cooperative societies and ensure that their interests
are sdequately represented in the legiskative process.

Capacity  bullding: Cooperative  socicties  can
provide training and support to their members to
help  them ly with basi laws  and

Prajal Singh Rajpoot
BBA 3 Year

Business Law undermining the empowerment of
women-

The connection  between  women’s  economic
participation. and global prosperity is nndeniable
Over the past  twa  decades,  international
organizations and world leaders have increasingly
recognized  how  critical  women’s  economic
cmpowerment and  financial  Indesion are to
cconomic prosperity and growth,

However, despite growing awareness that women’s
coonomic empowerment is critical to women, their
families, and broader cconomic prosperity, many
countries stlll legally undermine women’s economic
partdpaton and undervalue women's work. Of the
189 coonomics surveyed in the World Bank's Waomen,
Business and the Law 2018 report, 20 percent have at
least one regulation that impedes women's economic

prevent women from working o certuin jobs: fifty nine
cconomics provide no legal recourse to womea who
experience sexual harasment in the workplace; and in
cighteen countries, men can legally prevent their wives
from working outside the home.

Ale, women's agency and mobility—prevent women
from fully participating in the economy. Even in 2018,
the legal landseape for in the y fails to

reflect the value women’s participation adds to
economic growth. But change is on the horizon.

It is widely accepted that womea have no inherent
limitations fo assuming the same reles as mea.
However, history, dominant belief systems, and celtural
norms have often subjected them to fermal und
informal censtraints that have become enchrined in
countries legal framewarks to varying degrees. Since
laws can incentivize changes in behaviour, legal reforms
supportive of gender equality can help change cultural
biases against women and promote gender equality.

While these gains—rvightfully celebrated— show that
progress is possible, proposals te climinate the critical
barriers that limit women’s economic petential remain
sheent from mainstrenm discussions on international
und national economic policy, und barriers to female
economic enfranchisement persist in every region of the

More than ome hundeed ceonamios otill provent women

from working in cortain jobs: fifty-nine cconomies
provide no lkegal recourse o women who expericnce
sexual harassment in the workplace: and in eighteen
countries, men can legally preveat their wives from
working outside the home. An array of other legal
barricrs—from limitadons on access o finance 1o laws
restricting women's agency and mobility—prevent
women from fully participating and allow everyone
invalvement.

Investing in women's cconomic empowerment sets a
direct path towards geader equality, poverty eradication
and inclusive economic growth. Women make cnormous
contributions to cconomies, whether in businesses, on
farms, us entreprencurs or employees, or by deing
unpaid care work at home,

Particularly marginalized groups indude rural womea,
domestic workers, some migrants and low-skilled
women. Our aims are higher incomes, better access
and control over resources, and greater security,
including protection from vielence.
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Industry 4.0 : Robots Come to Job
Search

Industry 40 Is 2 big buzz word thas Is fMying
argund at the moment. The fourth industrial
revolution is characterised by the incorporation
of cuttingedge technology such as artificial
intalligence, the Intermet of Things (loT), and
' robotics into manufacturng  and  industrial
operations. it imends o bulid smart factories
wherein machines nteract among themselves
In order te oplimicc output,
and potentially increase efficiency.

Mnlmiee wasdte,

But nevertheless, Industry 4.0 posos a plethora
of challenges. For example, widespread vse of
such demands  substantial
expenditures in hardware and software, while
also requiring warker training and retraining
There have also Deen concems pertaining data
security and privacy, as well as the potential
impact as robotics and
. Algorithms replace human labour in certain
" areas of work.

technologwes

on employment

The ability of employers and represontatives to
' match qualified applicants to
datormines the efficiency of the recruitment
industry. With the average hire taking up 10 six

vacancwes

potential for machinos dmnn by MM
 cognitive, leamning algorithms to
generate better matches, there's no re
should be any worse transformative
mtoﬂ[ﬁgpbmm ‘
g&mwu. ‘the idea and notion 0‘ m

Bias in datn collection could ‘fesult in
coneomln. m such as misleading
identity, race, or

m: M:mm ndeed

more duh more. Wm

In theory, as
becomes available, mownrd
data scts become obsolete Honger
used, and are replaced ty accurate,
representative ones. One chalienge will be
convincing encugh peopla to trust this
technology in order to generate the “ecritical
mass” of data required for unbiased and
effective analytics.
So, we can expect to be accustomed to job
interviews for the foresesable future. But
nonetheless, it is clear that Al akeady has the
potential o minimize waste, boost efficiency,
and streamline the process of pairing the
mwm-mmwm.m
~ them to grow and thrive. ¥
q¢!

sed




MAHEK MINOCHA
BBA Il Year

The Emerging Trends in Marketing

It is embedded In
everything we dodfrom clothes we wear 10
websites we click on, to the ads we see, Good
marketing has become an Increasingly viwal
ingrediont for business success.

Marketing & everywhere

As one looks at the Indian market, through the
prism of time the coming years will bring full of
high return marketing opportunities. By closely
looking ar (he houies! wends a marketes can
make smast choices that will help hm step
ahead of his slowermoving competitors. In
these termvs, marketers nationwide are setting
their pians for future by adopting new ways of
marketing. Thus an entrepronews can Use some
of these tactics to reach its customers in the
coming years

The new term “Green Narketing® which s the
mangetmg of products that are presumad 1o be
envitonmentally safe Is introduced In the series
of marketing trends. Green Marketing has
continued 1o gain adherents, particularly in the
light of growing Global concerns about climate
change. This concern has led more companies
10 advertise their commitment (o reduce thelr
climate impocts. Like Nike's "move 1o zero"
Initiative Is the company's response 0 climate
challonges

Another Trend 1S of Personalisanon. Today's
technology allows digital mavrketing teams 10
dig deep into the data to identify the things that
keep customers up at night and identify what
messages will solve those problems and give
them a good night's sleep. It is much more than
Inserting the customer name Inlo the same
emall that goes to all the customers, It's about
reaching the rnght person, with the right
mescage at the right moment with the right
suggestions and give experiencos that leol
unique to each customer

Ancther marketing tactic thal is gaining

wketing strategy is working, and is : 3
stay. Brands like Gucci, Nike, Hyundai, Coca

advanced technologies such as the Internet
of Things (loT), Artificial Intelligance (Al),
robotics, and big data analyties 1o improve
efficioncy, productivity, and fiexibility In
manufacturing processes. The concept of
Industry 4.0 is based on the idea that the.
intogration of physical systems and digital
technologles will enable the croation of smart
factories that can operate autonomously with
mlmg:mhtm -‘

&




One of the kay bensfits of
productivity

from loit

ndustry 40 |Is

increased Smart factories can

leverage cala devices, and

other connectad systems to optimize production

SENs501s,

processes identify areas for improvement, and
real-ume adjustments 0 mprove

efficlency. For example, a factory may use Al

make

algorithms to predict cquipment failure and

schedule maintenance before ik causes

downtime. This not only saves time and money

but also ensures that production runs smoathly |

and efficiently,
Industry 40 also enables greater Bexibility ir
manufacturing. By connecting all aspecis of the

production process, manufacturers can quickly

adapt to chshges I demand or supply chain |

disruptions. This can be achieved throuph the
use of simar sensors and other 0T devices that
can track inventory lovels, monitor product
quality, and adjust production schodules in real
ime

Another key benefit of Indusiry 4.0 is |mproved
quality leveraging  advanced
analytcs and Al algorithms, manufacturers can
identify and address quality issues before they
hecome problems.  For example, a
manuiacturer may use machine leaming
algorithms 1o defect patterns in production data
that indicate potential defects in products. This
allows manufacturers to take corrective ion
belore odefective products reach Customers.
reducing waste and IMProving customer
satisfection.

Industry 4.0 also has the potential to create new
business models revenue streams. For
example, manufacturers can use data from
connecied devices 1o offer new services such as
predictive maintenance or remole monitoring

control. By

major

and

This not only creates new revenue streams but |
also strengthens relationships with customers |

by providing them with valuable insights and
SEervices,
However, implementing Industry 4.0
technologies requires significant investment in
both hardware and software. it also requires a
skilled workforce that is capable of managing

and mantaining complex systems. Therefore,

4,0 really staried to take shape in the 2010°s, as
before. y
Industry 4.0 is an umbrelia term given to




the Intermet of Things and other designated
digital finance aand marketing sector

The man ea of Industry 40 is to create a
rounded and holistic ecosystem for
manufactunng technology and

applications. The idea of smart manufacturing

well-
processes,

will revolutionise how products are developed,
and lead to more automation and less routine
manual labour. The new fact of the industrial
revolution 1I00ks 10 fill the gaps and Ropholes
made by the last technical advances.
In the latest instalment of the technological
revolution, Industry 40 provides a plethora of
growth and successful prepositions for able
applicants, Today, there are several cascer
oprons for newy and emerging data engineers
to choose fram. For instance, In '‘Analytics
the job of ‘Data Architect', ‘Data and Analytics
Manager’, ‘Data Scentist, ete. In 'Data
Science . the Job of '‘Data Analyst', ‘Business
Intelligence Analyst’, ‘Quanthative Analyst”
ete, In case of “Artificial intelligence’, the job
of Rosearch Scientist, Algorithm Engineer,
Computer Vision Engineer atg, In cass of
‘Maghine Learning’. the ob of ‘Analylics
 Bhector, ‘Prinuipal Sclenust’. Stisuclan etc,
and In case of ‘T, the b of ‘Cloud
Engincer';, "Matcrinls  Specialist’, ‘Data
Scientigt’, ste. awe some of the most rewarding
and lperative cavcers
‘What s the n? The
caleulus of innovation is really quite simple:
Knowledge drives Innovation, Innovation
drives Productivity, and Productivity drives
Economic Growth.'

calculus of innow

The quote mentioned by Willlam Broody sheds
light over the meed and crux of innovation and

its interlinking with several other factors.
Innovation and evolution requiras an idea, a
spark that gemerates a series of eveats and
takes the normad world forward,

goes for the recent Industrial
Revoiution m terms of technological
advancement . Therefore, Industry 4.0 offers
the best jobs in ApaiytiCs, career in Damla
Science and other respective fields.

The same
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Department of Management & Department of Computer Science
MERAKI IDEATHON-KNOWLEDGE FEST 2.0

The Meraki 2.0 event was successfully organized by the committee from the department of

Management & Computer Science. The event was conducted on 17" Feb 2024, The Following

Activates were conducted in the event :

ACTIVITY 1: ALL TALK

ACTIVITY 2. BRAINBYTES

ACTIVITY 3. BRUSH AND BEYOND

ACTIVITY. 4 DIRECTOR’S CUT

ACTIVITY. 5 MEDIA MIMIC

ACTIVITY. 6 AAR YA PAAR

ACTIVITY. TBACK IT APP

ACTIVITY. 8 FILMFARE

ACTIVITY. 9 FLAVOUR FUSION

ACTIVITY. 10 SNAP SHOT

ACTIVITY. 11 PRESENTATION PROS

ACTIVITY. 12 RUSH HOUR

ACTIVITY. 13 MAD ABOUT AD
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Report of Samarpan Club

St. Aloysius College (Autonomous), Samarpan Club aims to create a loving community of
students who are harmonious and happy, and works to provide welfare services to those in need

.The club takes initiatives in reaching out to society's under privileged sections. This academic

year on October 7", 2023, the club visited "Government School, Gaon Mehgava, District

Jabalpur" to share the importance of education and health with the children. Stationery and
catable items were distributed to the school children, various activities like, quiz, dance, and

story narration were done where the children participated actively.

Bl cPrs Mmap Camera
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ACADEMIC AND CULTURAL ACTIVITIES (AMA Academic Event):

I)Group Discussion:

On August 12, 2023, Aloysius Management Association (AMA) organised an academic
activity/ event of Group Discussion. Topics for the group discussion were related to
management. economy and social affairs where pupils from all the three years participated.
For choosing the ultimate three winners it was decided that students from the same year
would compete first. then the participants with the best performance from each group would
be selected to compete in the second and final round. The time duration of each discussion
was 10 minutes. The participants were made aware of the rules and conditions a few minutes
before the inauguration of the event. The event officially commenced at 9:10 am with the
welcome address by Ms Arshita Agrawal (Secretary). The moderators/judges of this event
were Dr Tuhina Johari Head, dept of Political Science . Dr Rashmi Singh and Dr Chitranshi

Jabalpur, Madhya Pradesh, India
Ferty Naka Sadar, Sadar Nan 3d, Cantt, Jebalpur, Mad hya Prade

- L] indis

Lat 23153091
Lan L7y
1208123 0640 AN GUIT 40630

Group- A: Topic- Chinese goods v/s Indian
goods

After a small infroduction and briefings about the
topic by one of the participants. the discussion
started. all the students has original and opinions.
some contended that Chinese goods are a hindrance
to Indian economy and should be completely

+ prohibited in the Indian market, some of them

added by emphasizing the political relationship of
India and China and people should refrain
themselves from purchasing it’s products. Others
alluded to the lower price and good quality of
chinese products, commenting on its good quality
and sustainability and affordability and even
corporates would go for a cheaper and better
options in the market rather than spending extra.

| The group discussion began with one of
the participants explaining that even
though AI have made our lives easier. it
is a major threat to the jobs of many. It's
an intimidating remark for a developing
country like India where unemployment
is a major problem and Al will worsen
the situation, the jobs produced due to
Al is very low as compared the jobs lost
| due to it. Other contestants argued that
people have to update themselves with




technological development if they want to sustain in this world
Group- C: Topic —Is India ready to go digital?

Every participant in this group shared
the same viewpoint that India is a
developing country. people in the rural
area are still not aware of the digital
facilities. also the older section of the
society are reluctant to use it and the
conservative thinking of Indians.
:‘__ , Camps and workshop must be
> : conducted in backward regions of the
NS I* N T, country to modernize the knowledge of
Jabalpur, Madhya Pradesh, India people. The discussion ended with the
. i, Mk Praceeh 48200 conclusion that currently India is not
2 ready to go cent percent digital, but we
can see ourselves in this position in

maybe the next 20-30 years.

portant than good service?

Here. some partakers shared the opinions that

a company has good brand image netizens

may ignore minor faults in their services if

they have a good brand image. While the

majority stated that brand image 1is

interdependent on good service. a company

providing good products and services creates

goodwill in the form of brand image. Even

the most favoured brand or company will

start losing its personality if the quality of

service provided by them starts declining.

STy Hence conclusion drawn at the end was that

e e T e e good service is the pedestal for a good brand

. name.

Buy now pay later is a convenience or a
trap?

Thoughts shared here were, customers can

never be trusted completely unless they are

your regulars or have a personal relationship

with you. Fraudulent activities are common in

\ this matter. Digital marketing is much a safer

LS LN option here because people usually buy their

o

aur, Madhya Pradosh, Indis
Seder. Sedar Mesn Nd, Centt, Jebeicur. Mastrps Pradesh A4S0




products from well-known online markets so getting cheated by the vendor is not an option.

(
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A POSTER MAKING COMPETITION:

16| PEAGEMENT ll j

MENT OF MANAGEMEN

After the first round was drawn to a close. 10
students with the best “tour de force’ from all
five groups were selected to compete in the final
round.

The constant rate of inflation is acceptable and
affordable to the country on a macro level. But
when prices of goods and services peak. the
country is affected on both national and
international levels. which includes a decrease
in purchasing power of people, retrenchment of
workers which worsens the problem of
unemployment, overproduction etc which can
be a catastrophic sifuation for a developing
country like India.

On August 12. 2023, Aloysius
Management Association
(AMA) organised an academic activity/
event of Poster Making. Around 30
students has participated actively. The
three winners were -

g 4 Vanshika Gupta (1%)
hi Parikrama (2*9)

Samarth Arora (3%)




Department of Management
GROUP DISCUSSION and POSTER MAKING
(AMA’s academic event)

On August 12, 2023, Department of Management under Aloysius Management Association
(AMA) organised two academic activities/ events of Group Discussion and poster making
competition. Topics for the group discussion and poster making were related to management,
cconomy and social affairs where pupils from all the three years participated

The event officially commenced at 9:10 am with the welcome address by Ms Arshita Agrawal
(Secretary). The moderators/judges of this event were Dr. Tuhina Johri (Political Science
Department), Dr Rashmi Singh (Department of Management) and Dr Chitranshi Verma

(Department of Management), the discussion was then declared open to all the participants.

Glimpse of poster making competition
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