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MERAKI 2023
THE ANNUAL KNOWLEDGE FEST
Organized by

The Department of Management & The Department of Computer Science

“Your future is waiting for vou, when vour tomorrow starts todayv ™

The Department of Management and Department of Computer Science conducted
a Knowledge fest- Meraki which stands “to put yvour heart and soul into
something”.

Meraki 2023 was an annual fest orgamized by St. Aloysius™ College (Autonomonus)
Jabalpur, on Saturday. 21¥ January 2023, under the guidance of Dr. Rashmi Patras,
Head of the Management Department& Mrs, SK. Walia, Coordinator of
Department of Computer Science. The entire event was supervised by the Pnincipal
Fev. Dr. G VazhanArasu.

The fest was a perfect occasion where the students showcased their skills. energy,
and enthusiasm toward creativity, knowledge-building. and sportsmanship. It was a
gathering, marking participation across wvarious academic competitions and
activities.

MEFAKI. this vear. was set to explore and understand the captivating energy and
connecting passion with our spirit. It let us express that feeling and expenience. the
jov of putting our hearts into doing things we love.

Around 150 students from 9 schools and 300 students from college participated in
various activities like Quizzard., Advertify. Inspirobics, Go Prism. Color Rush,
Snap My Life. Food Swings. Scene Dreams. It's Debatable, Sales Push. Samwvad.
Pens Worthy and From The Attic. The students’ commuitiee of both departments
managed the event and was in charge of the academic activities.

The student coordinators were ana Alkhtar. AbhemnavPrnince_ Satakshi
Sharma. Toshith Philip Anamika Chatterjee. Prateek EKhanna DeekshantTaisawal.
Siddhi Paigwar, Prajal SinghRajpoot. Fayza Khan, Adit1 Nema, PrakharSrivastava,
Aasha Siddique. Astha PandevTanisha Jain, Shagun Rai.
AvushiPatwa, ChetanvaManelk, SahilAnand. Sajal Agrawal, Jvotirmaw
Shukla AlfiaAlvi. Aameen Aziz VishabhPatel., AniketKhushwaha, ChiragSonkar,
ShrutiChaurasia. SvedFaizanFehmani TusharRajak, SanskarSoni NamanSonkar,
VinayakBidla. ShivamWVishnoi, Anshika Pandey, and Rishi Somni.

The following were the teachers’™ incharge, Dr. Shraddha Shrivastava. Dr. Rashma
Singh., Dr ChitranshiVerma. Dr. Richa D Bajpai. Mrs. Archana Dubey., Mrs.
Mahak Suri. Mrs. Shraddha Soni. Mrs. SarojJhungre. Mrs. Khushbu Gupta. Do




Ankit Dubey, Mrs. KajalMahawar, Mr. Swapnil Justin, Mr. Jitendra Jain, Mr Amat
Yadav. Mr. Prakash Langhe, Mrs. Anjali Jagwaniand Mrs. Arifadnjum.

The wvaledictory was done by Sana Akhtar and AlfiaAlvi. 34 Students were
awarded trophies and cerfificates for their respective activities. The message for the

fest was to feel the "ESSENCE OF YOUESELF'. an essence of knowledge, an
essence of creativity, and thinking out of the box to explore and channel the area of

your interest.

The Principal encouraged and appreciated the students for their efforts in making
the fest a success. Toshit M. Philip concluded the event with a vote of thanks and
extended heartfelt gratitude to all the judges. participants, and the team Meraks
Organizers.

The winners of the academic activities were:

Quizzard- It was a general Quiz competition. where the students performed in
groups and answered the questions.

The students who stood at the 1¥ Position were;

AaryaVishwakarma, Mohammad Anas, Mohammad Tabish Khan, and NishatAfza
(Christ Church Boys and Girls School) and

AvushMotwani. KhushiPamrakar, Pooja Upadhyay and Shrikant Dubey (5t
Aloysius College)

Advertify- It was an Advertising Campaign Competition where the students
showcased their creative business skill in marketing products and services. The
WIinning teams were,

I PositonHardikaGidwani, DhratiGidwani, MuskanShrivastava, and
SejalRamchandani. (St. Joseph's Convent Gurls™ School) and RoopalParashar,
Abhiraj Chatterjee. and Chirag Khatri (5t. Aloysius College)

Inspirobics- It was a case study competition where students solved the case given
to them by the panel.




The students who stood at the 1¥Position were, UtkrishthVerhan (5t Aloysius
College) and SanskarVerma (Kendra Vidhyalava 1GCF), and the students who

stood at the 2*Position were, Mansi Tharwaniand Deevanshi Patel (5t. Aloysius
College).

Go Prism- It was a scientific model and startup presentation competition that was
designed to give students real-world experience to pitch their ideas for market
opportunities and concept validation.

In Scientific Model, the 1¥Position was taken by NeerajKarketa (St. Aloysius
College)and students for the 2° Position were. FalakSanghari. BharyeKehari,
Anvesha Patel and. Pragati Jain (St Josephs™ Convent Girls™ School)

In Startup Model the student who stood at the 1% Position was Poonam Kumari (St.
Aloysius College) and for the 2™ Position: Shakshat Khandelwal (St. Alovysius
College).

ColourRush-It was a drawing and xpainting competition to encourage students’
creative expression.

The winners for thus were. 1*' Position: Adit1 Jamn (St Aloysius College)and
MohiniBhadoria (Leonard Higher Secondary School)and 2™ Position:

RidhimaPahadiva (St. Joseph's Convent Girls® School) and GanmaSadam (St
Aloysius College).

Snap My Life-It was a photography competition. with nature as its theme.

1* Position: KhushiPohwa (St. Joseph's Convent Girls” School) and Sheen M. John
(St. Aloysius College). and 2* Position: Bhawna Singh Thakur (Mount Litera Zee
School) and Janette John (St. Aloysius College).

Food Swings-It was a cooking competition. mm which the contestants could
decorate cakes or salads and do fireless cooking.

The winners were. at the 1* Position: Ishita Jamn (Mount Litera Zee School) and
Aakriti Gupta (St. Aloysius College). and at, 2*Position: SamriddhiShrivastava
(Mount Litera Zee School) and VanshitaKukreja (St. Aloysius College)




Scene Dreams- A Feel/Animation making competition, 1t 1s the modemn form of
mass communication and the theme for this was School Days and Tourist Places.

The winners were 1% Position: Sujal Gupta and Abhishek Sharma (5t. Aloysms
College). 2* Position: Yash Shrivastava and Mohammad Waseem Khan (St.
Aloysius College)

Its Debatable-A debate competition was organized for participants to let them

speak on a different perspective and trv to convince others about a viewpoint.

The students who stood at the 1¥ Position were Samarth Nayak (St. Aloysius S.S.
School, Sadar)and Arshivalha (St. Aloysius College), and at2™ Position: Muskan
Shrivastava (St Joseph's Convent Girls” School)and Faizan Siddique (St. Aloysius
College)

Samvad- It was a Mock Press Competition where participants were given random

personality from any domain and then the panel would question them for the same.

1*Position: Alfia Fatima (Chnist Church Girls' School) and RupalParashar (St.
Aloysius College). 2™ Position: MuskanShirvastava (St. Joseph's Convent Girls’
School) and NavedMansoon (St. Aloysius College)

Pensworthy- The English Creative Writing Competition

The winners for this competition were, 1% Position: Tanishka Rohra (St. Joseph's
Convent Girls' School) and Aakriti Singh Rajput (St. Aloysius College), and 2
Position: Aastik Tiwart (Mount Litera Zee School) and NavedMansoon (St
Alovysius College)

From The Attic- It was based on Cosplay, a Bollywood Fancy Dress competition;

the participants impersonated their favorite Bollywood characters.

The 1¥ Position was held by Manva Eai(Mount Litera Zee School) and Bhumika
Bhagwani(5St. Aloysius College).

Sales Puch- A competition where the participants sold their products of any
choice, and the winner was declared on the basis of the highest revenue.




Further. the school with the highest number of winning participants was given the
Championship Trophy. and the School which won the trophy was. St. Joseph's
Convent Girls™ Sen. Sec. School.

The most beautiful things are not associated with money; they are memories and
moments. If vou don't celebrate those, they can pass you by. - Alek Wek
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“Business Law Creates Business Model

for the Economies of Every Society”




From the Editor’s Desk

Prateck Khanna
BBA 3" Year

Editor

Business Law and the problems faced in
purchasing 3 commercial lease-

What is Buesiness?

The procedure of buying and selling goods |
manulacturing of geods and in return providing
them the service ta make profits ic considered ac
Business.

It inveolves:-
Deals of goods and services
Creativity and Innovation
Risk and Uncertainty involved
Baying and Sclling Activity
Employment Opportunities

Business law, i also knowa as commerdal law or
corporate law. Business law is defined as the body of
legislation governing the rights, relationships, and
behavior of businesses and individuals engaged in
commerce, merchandising trade, and sales. Most
importantly the law plays very important role for
any successful organization to work smoothly and
also it builds a framework while considering the
market aad the rules and regulation of the
government,

It is very crucial o marage various compensations
concerns in an organization, Also protecting the
sharcholder business Laow Is eosentiad and It helps the
organizaton o seccessfully operate the operations.

A commercial lease is 2 contract between two parties

are involved l“ parties grants 2.' party in which 2“
party exclusively uses the building or place for a
specific period of time and in retern exchange of rent.
It has been seen during the time of purchasing any
commercial lease creates problems and challenges
and hence here are some of the problems, challenges
faced by the individual:-

individuals:-
e Includes rules concerning corporate ethics,

substantive law, procedural Llaw, the design of
the vourt system, und other wsochsed
legislation.
The taxation stracture for various business
types is covercd under busiaess legislation,
Antitrust aws and the degree of competition are
also factors.

* It alse regulates workplace.

Failure to properly handic the lease  will lead to years
of disagreements, lawsuits, and exerbitant costs.

Sanya Billa
e
BBA2 Year

Buisncss law relates to morality in 2 given socicty™

Business law is 2 hody of legichition that governs the
waork done in an organization and caters to the proper
Business law and economics are so interdependent that
they cannot be thought of as their individual capacity.
They are like the whees of a bicycle. Business law
regulates the working of any organization so that the
balance  between  the  persenal  and  secictal
requirements can be maintained.

Yor example: The share market, regulated by the
Scecurities and Exchange Board of India (S.EB.D)
requires every company to have proper registrations of
monetary transaction is governed by some laws which
make the functioning hassle free.

Why is Business Law required?

A proper struciure is required for maintaining erder in
o busineas and for protcction of ity liberties and righty,
A business needs to have healthy relations with other
businesses and government bodies. These can be
attained through some set of vules that hold equal
Importance for every organbzation, Therefore, It can be
said that basiness law creates 3 business model for
economies of every society. Kvery part of business is
governed by specific set of rules, which, if. broken ean
be punishable. With the establishment of these laws,
there's a parameter for the entities within which they
have to work.

Hence, for the growth of an economy business law plays
a huge role.




Similarly, every type of monetary transaction s
governed by some Laws which make the functioning

hasshe free,

Shweta Chouhan
BBA 3™ Year

Importance of Copyright and  Trademark in
Business deal and it's role in management

In today’s msodern-day scennrio, as u business
oweer, It Is very crucinl for one to understand the
Importance of the role that intellectual property
rights play ian conducting smooth business
transactions,

COPYRIGHTS IN BUSINESS TRANSACTIONS

To putin simple words, the Law grants certain rights
o originators of every literary, artistic, and masical
work, 1w safeg uard thdr original and creative work
from being copicd or caploited by any other third
party without their due permission. These rights
arc known as copyright,

Importance of copyright are as follons:

1. Ouly a copyright holder has the right to use
the copyrighted work.
TRADEMARKS IN BUSINESS TRANSACTIONS

In the business werld, a trademark is commonly
referred 10 as 3 brand name. It includes names,
symbols, logos, and taglines that the business
oweers use, in order (o establish an image of their
productin the eves of potential consumers.

Importance of trademark are as follows:

1. Trademark acts as an effective tool of
communication for the buciness.

1. Trademarks make it easy for poteatial
consumers Lo find business owners,

Ake, Trademark plays vital rele in identifying 2
business as (he source of a product or services which
establishes a loyal clientele and anhance the company’s
goodwill.

Ake not omly trademark . trade mame alse plays
important rele for any arganization to work legslly.

ROLE OF TRADEMARK AND COPYRICHT
1. Scts you Apart from the Competition-

Customers do not develop relationships with specific
preducts they tend to build brand leyalty and trust.

2. Improves Brand Recognition-

Your company logo design i one of the critical
elements of your brand.

3. Builds Trust in your Marketplace-

The brand building also helps you to build brand trust
with your target audicnce.

Nandini Shrivastava
BBA 3" Year

Role of Cooperative socicties in formulating business
laws
Cooperative socicties are voluntary associations of
individuals who come together to meet their commen
cconomic, social, and cultural neads and aspirations
through a jeiathy ewned and democratically controlled
enterprise.

They operate on the principles of self-help, mutusl aid,
and democratic decision-making. Cooperative societies
have been recognrized globally for their contributions te
cconomic and social devdopment, poverty reduction,
and job creation. In this artide, we will discuss the role
of cooperative societics in formulating business laws.

Cooperative socictics are a form of social eaterprise
that operates in yarious sectors of the cconomy, such as
sgricalture, finance, housing. and health care. They are
unique in their legal status, which recognizes them ac a
separate legal entity from their members, with rights
snd respoasibilities that are distinet from those of their
individeal members. The legal framework for
cooperative societies varies from country to country,
but most comntries have laws that regulate their
formation, governance, and operation.




The role of cooperative societies in Tormulating
business laws s significant, as they previde a
platiorm for thelr members (o nfluence the
legisiative process and advocate for policies that
support their interests. Cooperative societies can
participate in the formulation of business luws
through their trade associations, federations, or apex
bodics, These organizations act as the collective voice
of their members and represent their interests before
the gover t, regulators, and other stakeholders.
Cooperntive societies can play a crucial role in

Advocacy; Cooperative socicties can advocate for
policies and laws that promote their interests and
those of their members.

For example, they can lobby for tax incentives,
subsidies, or other forms of suppert that help them
to reduce their costs, ineresse their profits, or
improve their competitiveness.

Consultation: Cooperative socictios can provide
feedback to the government en proposed business
laws and regulations. This feedback can help the
government to identify and address the concerns of
cooperative societies and ensure that their interests
are sdequately represented in the legiskative process.

Capacity  bullding: Cooperative  socicties  can
provide training and support to their members to

help  them ply with basi laws  and

Prajal Singh Rajpoot
BBA 3 Year

Business Law undermining the empowerment of
women-

The connection  between  women’s  economic
participation. and global prosperity is undeniable.
Over the past  twa  decades, international
organizations and world leaders have increasingly
recognized  how  critical  women’s  economic
cupowerment and financial indusion are to

coonomic prosperity and growth,

However., despite growing awareness that women’s
ceonomic empowerment is critical to women, their
families, and broader cconomic prosperity, many
countries stll legally undermine women's economic
partdpaton and undervalue women's work. Of the
189 coonomics surveyed in the World Bank's Waomen,
Business and the Law 2018 report, 20 percent have at
least one regulation that impedes women's economic

prevent women from working in certuin jobs: fifty nine
cconomics provide no legal recourse to womea who
experience sexual harasment in the workplace; and in
cighteen countries, men can legally prevent their wives
from working outside the home.

Abke, women's agency and mobility—prevent women
from fully participating in the economy. Even in 2018,
the legal landseape for in the y fails to
reflect the wvalue women’s participation adds to
economic growth. But change is on the horizon.

It is widely accepted that womea have no inherent
Emitstions fo assuming the same reles as men.
However, history, dominant belief systems, and celtural
norms have often subjected them to fermal and
informal constraints that have become enchrined in
countries legal framewarks to varying degrees. Since
laws can incentivize changes in behaviour, legal reforms
supportive of gender equality can help change cultural
biases against women and promote gender equality.

While these gains—rvightfully celebrated— show that
progress is possible, proposals te climinate the critical
barriers that limit women’s economic petential remain
sheent from mainstrenm discussions on international
und national economic policy, und barriers to female
economic enfranchisement persist in every region of the

More than ome hundeed ceonamios otill provent women

from working in cortain jobs: fifty-nine cconomies
provide no lkegal recourse o women who expericnce
sexual harassment in the workplace: and in eighteen
countries, men can legally prevent their wives from
working outside the home. An array of other legal
barricrs—from limitadons on access o finance 1o laws
restricting women's agency and mobility—prevent
women from fully participating and allow everyone
invalvement.

Investing in women's cconomic empowerment sets a
direct path towards geader equality, poverty eradication
and inclusive economic growth. Women make cnormous
contributions to economies, whether in businesses, on
farms, us entreprencurs or employees, or by deing
unpaid care work at home.,

Particularly marginalized groups indude rural womea,
domestic workers, some migrants and low-skilled
women. Our aims are higher incomes, better access w
and control over resources, and greater security,
including protection from vielence.




THE A.M.A INSIDER

Aloysian Management Association

St. Aloysius College (Wous) Jabalpur
p——Newsletter 2023-——1

FROM THE EDITOR'S DESK

ADITI BARI
EEA Il Year
Editor

Industry 4.0 : Robots Come to Job
Search

Industry 40 IS a big buzz word thar IS Mying
argund at the moment. The fourth industrial
revolution is characterised by the incorporation

of cuttingedge technology such as artificial
Intalligence, the Intermet of Things (loT), and
robotics  into manufacturng and  industral
operations. it imends o0 bulld smarn factories
wherein machines nteract among themselves
In order te oplinicc output, minimice
and potentially increase efficiency.

walkc,

But nevertheless, Industry 4.0 poses a plethora
of challenges. For example, widespread vse of
such technologws demands  substantial
expenditures in hardware and software, while
also requiring warker training and retraining
There have also Deen concems pertaining data
security and privacy, as well as the potential
impact on employment as robotics and
, Algorithms replace human labour in certain
" areas of work.

The ability of employers and represontatives to
' match qualified applicants to vacancies
dotormines the efficiency of the recrutment
industry. With the average hire taking up 1o six

‘ﬁ’”m*.';'

analysis of us may set

appear med but gam the
potential for machines driven by .mm ’
_cognitive, leaming algorithms to
generale better matches, there's no reason
should be any worse transformative mu lc
pertains to filfing job vacancies.
»thwsq“ldum‘mdm
identifying the work we are best suited for
assigning us roles based on their
@ few alarm bells.
And it's not something 10 be taken lightly.
Bias in datn collection could result in
concerning situations such as misleading
correlations hmmpl identity, race, or
C&q'em. Mnmm Indeed
classitylng you.

!nmeoty.asmmdmﬁ'ulummm
becomes available, inaccurate Wﬁu.d
data scts become obsolcte and are na fonger
used, and are replaced by accurate,
representative ones. One challenge will be
convincing enough peopla to trust this
technology in order to generate the “ecritical
mass” of data required for unbiased and
cffective analytics.
S0, we can expect to be accustomed to job
interviews for the foreseeable future. But
nonetheless, it is clear that Al akeady has the
Mnmmmwm.mmmv.
and streamline the process of pairing the
people businesses noodvmhioh“unnblo

i

9

~ them to grow and thrive.




MAHEK MINOCHA
BBA Il Year

The Emerging Trends in Marketing

It is embaddod in
everything we dofrom clothes we wear 10
webstes we click on, to the ads we see. Good
marketing has become an Increasingly viwl
ingrediont for business success,

As one looks at the Indian market, through the

Marketing is everywhere

prism of time the coming years will bring full of
high returm marketing opportunities. By closely
looking &l (he houes! wends a marketer can
make smast choices that will help hm step
ahead of his slowermoving competitors. In
these ternvs, marketers nationwide are setting
their pans for future by adopting new ways of
marketing. Thus an COLTERIonews Can use some
of thesc tactics to reach its customers in the
coming years.
The new term “Green Marketing® which is the
marketmg of products that are presumad to be
envitonmentally safe Is introduced In the series
4of marketing trends. Green Marketing has
continued 1o gain adherents, particularly in the
light of growing Global concerns about climate
change, This concern has led more companies
10 advertise their commitment (o reduce thelr
climate impacis. Like Nike's "maove 1o zero”
initiative is the company's response 10 climate
challenges
Another Trend 1S of Personalisanon. Today's
technology allows digital mavketing teams 10
dig deep into the data to identify the things that
keep customers up at night and identify what
messages will solve those problems and give
them a good night's sleep. It is much more than
Inserting the customer name Ino the same
emall that goes to all the customers, It's about
reaching the rnght person, with the right
mescage ot the right momont with the right
suggestions and give experiencos that leol
unique to each customer
Ancther marketing tactic thal is gaining

d tech 5. And from the

engagemont bundsmg-uing,imcw,

marketing strategy s working, and is

siay. Brands like Gucci, Nike, Hyundai, Ct
Cola have already entered the worlg

business leaders want to thrive in
cluttored, competitive, cgiodlhlﬁ’ |
place, they need to unleash the

Industry 4.0, aso mﬁm
industrial revolution, refers te ation

of digital technologies in manufacturing and
production processes. It involves the use of
advanced technologies such as the Internet
of Things (loT), Artificial Intelligence (Al),
robotics, and big data analyties to improve
efficiency, productivity, and  fiexibility In
manutacturing processes. The concept of
Industry 4.0 is based on the idea that the
integration of physical systoms and digital
technologles will enable the croation of smart
factories that can operate autonomously with
mlwlp\uvmlnem ‘
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One of the kay bensfits of
increased productivity, Smart
leverage cata from 10T devices,
other connectad systems fo optimize production

Industry 40 |Is

factories can
sensors, ang
processes identify areas for improvement, and
make real-ume adjustments 10
efficlency. For example, a factory may use Al
algorithms to predict failure

"qulpl"\tﬁ( anc

schedule maintenance before ik causes
downtime. This not only saves time and money
but also ensures that production runs smoathly
and efficiently,

Industry 40 also enables greater Bexibility in
manufacturing. By connecting all aspects of the
production process, manufacturers can quickly
adapt to chsnges In demand or supply chain
disruptions. This can be achieved throuph the
use of smart sensors and other 10T devices that
can track inventory lovels, monitor product
quality, and adjust production schedules in real
tme

Another key benefit of Indusiry 4.0 is lmproved
quality control. By leveraging advanced
analytcs and Al algorithms, manufacturers can
identifly and address quality issues before they
hecome major problems  For example, a
manuiacturer may use machine leaming
algorithms 1o defect patterns in production data
that indicate potential defects in products. This
allows manufacturers to take corrective action
belore defective products reach Ccustomers,
feducing waste and IMproving customer
satisfaction.

Industry 4.0 also has the potential to create new
business models revenue streams. For
example, manufacturers can use data from
connecied gevices 1o offer new services such as
predictive maintenance or remote monitoring
This not only creates new revenue streams but

and

also strengthens relationships with customers |

by providing them with valuable insights and
SEervices,
However, implementing Industry 4.0
technologies requires significant investment in
both hardware and software. it also requires a
skilled workforce that is capable of managing

and mantaining complex systems. Therafore,

MPIove

Industry 4.0 actually refors to the fourth

industrial revolution, a phase in the evalution
of mankind's manufacturing process. Industry
4,0 really started to take shape in the 2010%s, as
computers became more powerful and the
Internet became more Interconnected than ever
before.

Industry 4.0 5 an umbrelia term given to




the Intermet of Things and other designated
digital finance aand marketing sector

The main idea of Industry 40 is to create a
rounded and holistic ecosystem for
manufacturing processes, echnology and
applications. The idea of smart manufacturing

well-

will revolutionise how products are developed,
and lead to more automation and less routine
manual labour. The new fact of the industrial
revolution 1I00ks 10 Il the gaps and Ropholes
made by the last technical advances.
In the latest instalment of the technological
revolution, Industry 40 provides a plethora of
growth and successful prepositions for able
applicants. Today, there are several cacer
oprons for new and emerging daia engineers
to choose fram. For instance, In ‘Analytics
the job of ‘Data Architect', ‘Data and Analytics
Manager’, ‘Data Scientist, ete. In 'Data
Science . the Job of '‘Data Analyst', ‘Business
Intelligence Analyst’, ‘Quanthative Analyst”
ete,, In case of ‘Artificial Intelligence’, the job
of Rosearch Scientist, Algorithm Engineer,
Computer Vision Engineer ate, In case of
‘Maghine Learning’. the ob of ‘Analylics
| DeGtor, ‘Prncipal Sclenust’, Saisucian etc,
and In case of ‘0T, the job of ‘Cloud
Engincer’, Materials  Specialist’, ‘Data
Scientigt’, ste. awve some of the most rewarding
and luerative caveers
“What & the calculus of innovation? The
caleulus of nnovation is really quite simple:
Knowledge drives Innovation, Innovation
drives Productivity, Productivity drives
Economic Growth."”

and

The quote mentioned by Willlam Broody sheds
light over the meed and crux of innovation and
its interlinking with several other factors.
Innovation and evolution requiras an idea, a
spark that gemerates a Series of eveats and
takes the normad world forward,

The goes for the recent Industrial
Revoiution m terms of technological
advancement . Therefore, Industry 4.0 offers
the best jobs In Apaiyii’s, career in Daml
Science and other respective fields,

same
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Extension Activity by the Department of Management and Rotaract club:
(& visit to Government School, Mehgawan Village, labalpur)-

Extension activity was conducted by the Department of Management and Rotaract
club on 23rd July, 22. Faculties of management Or. Rashmi Patras, DOr. Shradhdha
srivastava, Dr. Richa Dixit, and Mrs. Archana Dubey along with faculty Dr. Sarita Goel,
commerce department and member of Rotaract Club went to visit poor village
students of Government school, Mehgawan Jabalpur. The activity was organized
from 11.30 am to 1.30 pm. BBA students also participated actively. The activity
started with a prayer song- Itni Shakti Hame Dena Data. There was a small speech
given by Dr. Richa on the importance of education. Then they were made to play
games followed by prize distribution and donation of academic stationery.
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“Business Law Creates Business Model
for the Economies of Every Society”




From the Editor’s Desk

Business Law and the problems faced in
purchasing 1 commercial lesse-

What is Busincss?

The procedure of buying and selling goods ,
manulacturing of geods and in return providing
tham the service to make profits Is considered as
Business.

Itinveolves:-
Deals of goods and services
Creativity and Innovation
Risk and l/ncertainty involved
e Buying and Selling Activity
« Employment Op portunities

Business law, & also knowa as commerdal law or
corporate law, Business law is defined as the body of
legislation governing the rights, relationships, and
behavior of businesses and individuals engaged in
commerce, merchandising trade, and sales. Most
importantly the law plays very important role for
any successful organization to work smoothly and
ako it builds a framemork while considering the
market and the rules and regulation of the
government,

.

individuals:-
* Includes rules concerning corporate ethics,

substantive law, procedural law, the design of
the cvourt system, sand  other sssochoed

legislation.

The taxation structure for various business
types is covered under business legislation.
Antitrust laws and the degree of competition are
also factors.

o It also regulates workplace.

Fallure to properly handle the Jease  will lead w years
of disagreements, lawsuits, and exerbitant costs.

Sanya Billn
BBA2l Year

Buisness law relates to morality in 3 given society™

Business law is a body of legiskation that governs the
work done in an organization and caters to the proper
Business law and economics are so interdependent that
they eannot be thought of as their individual capacity.
They are like the whees of a bicycle. Business law
regulates the working of any organizatien so that the
balance  between the persomal  and  societal
requir ts can be maintained

Lor oample, The share market, regulated by the
Sceeritics and Exchange Board of India (S.EB.I)
requires cvery company te have proper registrations of
monclary transaction is governed by some laws which
make the functioning hassle free.

Why is Business Law required?

A proper structure is required for maintaining erder in
a business and for protection of its libertics and rights,
A business needs to have healthy relations with other

It is very crucial to manage various P ons
concerns in an organization. Also protecting the
shareholder business law is essential and it helps the
organization to success fully operate the operations.

A commercial lease is 2 coatract between two parties

are involved l“ parties grants Z-‘ party in which 2.‘
party exclusively uses the building or place for a
specific period of time and in return exchange of rent.
It has been seen during the time of purchasing any
commercial lease creates problems and challenges
and hence here are some of the problems, challenges
faced by the individuak-

busi and government bodies. These can be
attained through some set of rules that hold equal
importance for every organization. Therefore, it can be
said that business law creates o business model for
economies of every society. Every part of business is
governed by specific set of rules, which, if. broken can
be punishable. With the establishment of these laws,
there’s a parameter for the entities within which they
have to work.

Hence, for the growth ef an economy business law plays
a huge role.




Similarly, every type of monetary transaction i
governed by some laws which make the functioning

hassle free.

Shweta Chouhan
BBA 3™ Year

Importance oof Copyright and  Trademark in
Business deal and it’s role in management

In teday's modern-day i0, a8 u business
owner, it is very erucial for one to understand the
importance of the role that intellectual property
rights play in  conducting cmooth buginess

transactions.
COPYRIGITTS IN BUSINESS TRANSACTIONS

To putin simple words, the law grants certain rights
to originators of every literary, artistic, and musical
work, to safeg uard thdr original and creative work
from being copied or exploited by any other third
party without their due permission. These rights
are known as cepyright.

Importance of copyright are as follows:

L. Oaly a copyright holder has the right to use
the copyrighted work.
TRADEMARKS IN BUSINESS TRANSACTIONS

In the business werld, a trademark is commonly
referred 10 38 3 brand name. It includes names,
symhols, logos, and taglines that the business
oweers use. in order 1o establish an image of their
productin the eyes of potential consumers

Importance of trademark are as follows:

1. Trademark acts as an effective tool of
communication for the business.

2. Trademarks make it casy for potential
consumers Lo find business owners,

Ake, Trademark plays vital rele in identifving 2
busmess as the ssurce of a product or services which
establishies & loyal clientele and enhance the company’s
zgoodwill,

Abe not ounly trademark . trade mame alw plays
important role for any arganzation to werk legally.

ROLE OF TRADEMARK ANDCOPYRIGH|
1. Sets you Apart from the Competition-

Customers do not develop relationships with specific
preducts they tend to build brand leyalty and trust.

2, lmproves Brand Recoguition-

Your company logo design is one of the critical
clements of Your brand.

3. Builds Trust in your Marketplace-

The brand building also helps vou to build brand trust
with your target andience.

Nandini Shrivastava
BBA 3 Year

Role of Cooperative socicties in formulating business
Laws
Cooperative socicties are voluntary associations of
Individusls who come together (o meet their common
ccomumic, social, and cultural ncalds and aspirations
through a jelnthy ewned and democratically controlled
enterprise.

They operate on the principles of self-help, mutual aid,
and democratic decision-making. Cooperative societies
have been recognized globally for their contributions te
cconomic and social devdopment, poverty reduction,
and job creation. In this artide, we will discuss the role
of cooperative societies in formulating business laws.

Cooperative socictics are a form of social eaterprise
that operates in yarious sectors of the cconomy, such as
agricalture, finance, housing, and health care. They are
unique in their legal status, which recognizes them as a
separate legal entity from their members, with rights
and respoasibilities that are distinet from those of their
individual memberc. The legal framework for
cooperative societies varies from country to country,
but most countries have laws that regulste their
formation. governance, and apersation




The role of covperative societies in formulating
business laws K significant, as they previde a
platform for their members to influence the
legisiative process and advocate for policies that
support their interests. Cooperative societies can
participate in the formulation of business laws
through their trade associstions, federations, or apex
bodies. These organizations act as the collective voice
of their members and represent their interests before
the government, regulators, and other stakeholders,
Cooperative societies can play a crucial role in

Advocacy: Cooperative societies can advocate for
policies and laws that promote their interests and
those of their members.

For example, they can lobby for tax incentives,
subsidies, or ether forms of support that help them
to reduce their costs, increase their profits, or
improve their competitiveness,

Consultation: Cooperative societies can provide
feedback to the government en proposed husiness
laws and regulations. This feedback can help the
government to identify and sddress the concerns of
cooperative societies and ensure that their interests
are adequately represented in the legisiative process.

Capacity_byilding: Cooperative  societies  can

provide training and support to their members to
help  them  comply  with  bosiness

laws  and

Prajal Singh Rajpoot
BBA 3™ Year

Business Law undermining the empowerment of
women-

The  connedtion  between  women’s  economic
participation and global prosperity is undeniable
Over the past  twe  decades, international
organizations and world leaders have increasingly
recognized  how  critical  women’s  economic
cmpowerment and  financial indusion are to
cconomic prosperity and growth,

However, despite growing awareness that women’s
cconomic empowerment s critical to women, their
families, and broader ¢conomic prosperity. many
countries stll legally undermine women'’s economic
partidpation and undervalue women’s work. Of the
189 economies surveyed in the World Bank’s Women,
Business and the Law 2018 report, 90 pereent have al
least one regulation that impedes women's economic

prevent women from working in certain jobs: fifty nine
cconomics provide no legal recourse to womea who
experience sexual harassment in the workplace; asd in
cighteen countrics, men can legally prevent their wives
from working outside the home,

Ale, women's agency and mobility—prevent women
from fully participating in the econemy. Even in 2018,
the legal landscape for women in the ecenomy fails w0
reflect the wvalue women's participaton adds 1o
cconomic growth. But change is on the horizoa,

It is widely accepted that womea have no inhereat
limitations W assuming the same reles as mea.
However, history, dominant belief systems, and cultural
norms have often subjected them to fermal and
informal censtraints that have become enshrined in
countries legal frameworks to varying degrees. Since
kaws can lncentivize changes in behaviour, legal reforms
supportive of gender equality can hdp change cultural
biases against womes and promote gender equality.

While these gains—rightfully celebrated— show that
progress i possible, proposals te eliminate the critieal
barriers that lmit women's economic petential remain
shsent from mainstream discussions on international
and national economic policy, and barriers to female
cconomic enfranchisement persist in every region of the

More than one hundred economies still prevent women
from working in certain jobs: fifty-nine cconemies
provide no lkegal recourse w women who experience
sexual harassment in the workplace; and in cightecn
countrics, men can legally prevear thelr wives from
working eutside the home. An array of other legal
barricrs—from limitations on access to finance Lo laws
restricting women's agency and mobility—prevent
women from fully participating and allow everyone
invaolvement.

Investing In women's cconomic empowerment sets 1
direct path towards geader equality, poverty eradication
and inclusive economic growth, Women make cnormous
contributions to cconemics, whether in busincsses, on
farms, a8 entreprencurs or employees, or by deing
unpaid care work at home.

Particularly marginalized groups include rural women,
domestic workers, some migrants and low-skilled
women. Our aims are higher incomes, betler access o
and control over resources. and greater security,
including protection from violence.
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industry 4.0 : Robots Come to Job

Search

Industry 4.0 is & big buzz word that is flying
around at the moment. The fourth industrial
revolution is characterised by the incorporation
of cutting-edge technology such as anificial
intelligence, the Intermet of Things (loT), and
L robotics  iMo manufacturing  and  industrial
opemations. It intends to bulld smart factories
wherein machines interact among themselves
in order to optimise output, minimize waste,
and potentially increase efficiency.

But nevertheless, Industry 4.0 poses a plethorn
of challenges. For example, wideapreod use of
such demands  substantial
expendituroc in hardware and sofwware, while
also requiring woarker traning and retraining.
There have also been concems pertaining data
security and privacy, as well as the potential
impact oa employment as robotics and
algorithms replace human labour in cortain
areas of work

technologees

The ability of employers and representatives 1o
match qualified applicants (o  vacancies
determines the cfficiency of the recruitment
industry. With the average hire taking up to six

4 mous) Jabalpur

" may wm but owen the
muwnm driven by mtm
cognitive, |earming dgorlmms [

ge better ..Msmn%
should be any worse transformative when
mmctompbmm B
Qleomse.'uldumlnoﬂudm
Wnomewmmnn best suited for

Blshdmcoﬂ.doneoddmnhh
concerning situations such as misleading
correlations omqu Identity, race, or

In theory, as more Miﬂmwum
becomes available. inaccurate w
data sets become obsolete and tre na fonger
used, and are replaced by accurate,
representative ones. One challenge will be
convincing enough people to trust this
technology in order to generate the *critical
mass” of data required for unbiasad and
effective analytics.

S0, we can expect to be accustomed to job
interviews for the foresecable future. But
nonetheless, itis clear that Al already has the
potential to minimize waste, boost efficiency,
and streamline the process of pairing the
people businesses need wilh jobs that enable
them to grow and thrive. 4
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MAHEK MINOCHA
BBA |l Year

The Emerging Trends in Marketing

it is embedded in

clothes we wear to

Marketing & evarywhere
everything we do-from
webstes we click on, 1o the ads we se2. Gogd
marketng has become an increasingly vima
ingredient for business success.
As one looks at the Indian market, through the
prism of time the coming years will bring full of
high returm marketing opportunities. By closely
looking at the homes! wends a marketer can
make smast choices that will help hem step
aohcad of his slower-moving competitors, In
these terms, marketers nationwide are setting
thair plans for future by adopting new ways of
marketing. Thus an entrepréenewy can use some
Of these [ACUCS [0 reach NS customers in the
coming yeoars.
The new term “Green Marketing® which is the
marketing of products that are presumaed to be
environmentally safe is ntroduced in the series
Jof marketing trends. Green Marketing has
continued 10 gain adherents, particularly in the
hght of growing Global concerns about climate
change. This concern has led more companies
to advertice their commitment to reduce their
climate impacis Like Nike's "mowve 1o rero”
IniBanve IS the company’s response 10 climare
challenges
Another Trend is of Personalisaton. Today's
tochnology allows digital marketing teams to
dig deep into the data to identify the things that
keep customers up at night and identity what
messages will solve those probiems and give
them a good night's sleep, Itis much more than
inserting the customer name into the same
email that goes to all the customers, It's about
nght person, with the right
message at the rnight moment with the nght
suggestions and give experences that feel
unique to mach customer,

reaching the

Another marketing tactic thal is gaining

Wl Py 8 getting, its Wu
ling strategy is working, and is
uay Brands like Gueei, Nike, Hyundai,

industrial revolution, refers ion
of digital technologies in manufacturing and
production processcs. It involves the use of
advanced technologies such as the Internet
of Things (loT), Artificial Intelligence (Al),
robotics, and big data analytics 10 improve
efficiency, productivity, and flexibility in
manufacturing processes. The concept of
Industry 4.0 is based on the idea that the
integration of physical systems and digital
technologies will enable the creation of smart
factories that can operate autonomously with

~ minimal human intervention.
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One of the key benefits of Industry 40 is

increased productivity. Smart factores can

leverage data from loT devices, sensors, and
other connectad systems 1o optimize procuction

processes, identfy areas for impro went, and

make realktime adjustments 1o mprove

efficiency. For example, a factory may use Al

algorithms to predict falure and

mainenance

squipment

schedule before . It causes

downtime. ThiS Ot only Saves time and money
but also ensures that production nuns smoothly |

and efficiently,
Industry 4.0 also enables greater flexibility in
ring. By connecting all aspects of the
production process, manufacturers can giackly
adapt o changes i demand or supply chain
disruptions. This can be achieved through the
use of smart sensors and other 10T devices that
can track inwentory levels, monitor product
quality, and adjust production schedules in real.
me

Another key benefit of Industry 4,0 is lmproved
control. By leveraging advanced
analytcs and Al algorithms, manufacturors can
identify and address quality issues before they
become major  problems. For example, a
manufacturer may use machine leaming
algorithms to detect pattens in production data
that indicate potential defects in products. This
allows manufacturers to take correative action
belore defective products reach customers,
reducing waste and Mproving customer
satsfaction.

Industry 4.0 also has the potential (o create new
business models and revenue streams. For
example, manufacturers can use data from
connecled devices to offer new services such as
predictive malntenance or rempi@ monitoring
This not only Creates new revenue streams but
also strengthens relatonships with customers
by providing them with valuable insights and
sServices

However, implementing Industry 40
technologies requires significant invesmment in
both hardware and software. it also requires a
skilled workforce that is capsble of managing
and mantaining complex systems. Therefore,

manu

quality

The term Industry 40 |

obscure scidi movie, W

contusing to those who

manulaciuring  sector,

Industry 4.0 actually refers to the fourth
industrial revolution, a phase in the evolution
of mankind's manufacturing process. Industry
4.0 really started to take shape in the 2010's, as
computers became more powerful and the
Internet became more interconnected than ever
belore.

Industry 40 ks an umbrelia term given to
differert rocent technologies that have
thronged corporate spaces In the past few
years. These include analytics, data science,
e N wh




Jand In case of ‘loT', the

the Intermet of Things and other designated
digital linance and maskeling secior

The man kea of Industry 40 is to create a
well- rounded and holistic ecosystem for
manufactunng
applications. The idea of smart manufactunng

will revolutionise how products are developed,

processes, technology and

and lead to more automation and less routine
manuad labour. The new fact of the iIndustrial
revolution looks to fill the gaps and lbopholes
made by the last technical advances

In the latest instalment of the teghnological
revolution, Intustry 40 provides a plethora of
growth and successful prep ions for able
applicamts, Today, there are several caceer
options for new and emerning data engineers
to choose from. For nstance, In ‘Analytics

the job of ‘Daia Architect', "Data and Analylics
Manager', ‘Data Sciontist’, etc, In 'Data
Scienco’, the job of 'Data Analyst', ‘Business
Intelbgonce Aralyst', ‘Quantitative Analyst'
etc,, In case of "Artficial iImelligence’, the job
of Research Sciemist, Algonthm Engineer,
Computer Vision Engineer elg, In coase of
‘Maghine Learning’, the job of ‘Analytics
Director’, 'Principal Scientist’, Statistician ete.
job of ‘Cloud
Engineer’, Materials Speclalist’, ‘Data
Scientist’, gtc, awe some of the most rewarding
and lucrative cavcers.

“What & the calculus of innovation? The
caleulus of nnovation is really quite simple:
Knowledge drves Innovation, Innovation
drives Productivity, and Productivity drives
Economic Growvth.'

The quote mentioned by Willlam Broody sheds
light over the meed and crux of innovation and
its inerlinking with several other factors.
Innovation and evolution reguires an idea, a
spark that gemerates a series of events and
takes the normal world forward,
the recent Industrial
terms  of technological
Therefore, Industry 4.0 offers
Analytics, career in Dala
Science and other respective ficlds,

The same goes folf
Revolution n
advancement .
the best jobs in
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