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Group IV
Paper V1l Marketing Manugement

Course (hjective
1. To enable the student to understand the concepts of marketing

2. To understand the environment and irs influence on marketing |

Course Qutcome

Al Lhe end of the course students will have an understanding of murketing concept, process
and will be able 1o apply in decision making.

Unit -1 Nature and Scope ol markeling, Selling vs Marketing, basic concepls and approaches.
Marketing management philosophies, Concept of TTolistic Markeling.

Unit -1 Markel Segmentation, Marketing Mix, Marketing Envivonment, Marketing Svstem,
- 4
Marketing research.

Unil —111 Product Strategy, Product Classification & Product mix, branding and packaging
decision, Tntegrated Marketing Comnuwinication, Promoten mix: Advertising, Fublicity.
Selling. Sales Promouon and Public Relaions.

Unit — IV Pricing decision, method of setling prices, prices strategies product promotion,
Consumer behaviour and Decision Making

Unit -V Channcl of Distribulion, Factor affeeting choice of channel, Types of intermediaries
and their roles, Types of Retmling. Retail Managcment, Tnternet marketing. Services & Non
—Profit Markcling.

Sugacsted Readings:

1.Philip Katler, Principles of Marketing, Prentice [all of [ndia.

2. William J. Stanton, Fundamentals of Marketing, MC Graw., New Delhi,

3. V.8 Ramaswani & 5 Namakumari - Markeling Management, TMH, Publication Fifth
Edition , New Delhi.
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Group IV
Paper VIII MARKETING RESEARCH

Course Objective
1. To familiarize the students with the marketing rescarch skills | key concepts. process
and technigues of Marketing Research
2. To make them aware of concepts of population and sample and use them in
analvtical decisions.

Course Qutcome
Students would be able to understand the applicability of marketing research in different arcas
which would aid them in making sound business decisions,

[INTT -1 Problem fonmulation and statement of research, Research Process, research design
— exploralory research, descriptive research and experimental rescarch designs, Decision
Theory and Decision Tree

UNIT -IT  Methods of Data Collection- Observational and Survey methods, Questionnaire
design, attitude measurement techniques

UNIT-II  Admmstration of Surveys, Sample Design, Sclecling an appropriate Statistical
Technique, Tabulation and analysis of dala, Scaling techniques, ITypothsesis Testing: Chi-
Square. t Test & ANOVA

UNIT- IV Concept and Objectives of Marketing Research. Advantages and Limitations of
Marketing Research, Problems and precautions in Muarketing research, Analysing
Competition & Consumer Markets

UNIT- ¥V Types ol Marketing Research: Consumer rescarch, Product rescarch, Sales
research and Adverlising research, Various Issues involved and ethics invelved in Marketing
research

Suggested Readings:

«  Kothar , C.R. , Rescarch Methodology, Kalyani Publications, New Delhi
s  Fowler, floyd JJr., Survey Mcthods, sage Publications , Now Delli

= Malholra . N.C., Marketing research . Pearsons, New Delld

» Bery G.C., Marketing Research, TMI1, New Delhi
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Giroup V

Paper X Project Management

Course Objective

1. To acquaint the studants with the planning process and implementation of prajects in
business -

2. To familiarize them with the tunction and techniques of project rmanagement and help
them implement actionable strategries

Course Quicome

Students would be able 1o Implement project management knowledge, processas, Iifeeycle
and the embodied concepts, tools and tochnigues in order to achicve project success,

Unit- T Generation and Screening of Project idea, Capital expenditure; importance and
dilficulties

Unit- 11 Market Demand & Situational  analyss, Technical  analysis, analyvsis
of praject risk, social cost benefit analvsis

Unit- TIL Multiple Projects and  Constraints, Network  Techniques for Project
Management, Project Review and Administrative Aspects

Unit -IV Project Financing In India: problems of Time and Cost Over tun 1n
Public sector enierprises in Ludis

Unit -V Asscssment of tax  hyrden of various projects, making comparative
analysis, Lnvitonmental appratsal of Projects — Financial and Techniea] enviromment

Suggested Readin gs:

* Chandra, Prasanng, Prajects: Preparation, Appraisal, Budgeting & Implementation

* Abuja, GK. & Gupia Ravi, Systematie Approach to Income Tax, Allahabad, Bharat
Law Hoase, 1997

* Bhalls, VK., Working Capiial Management, New Deihi, Amnol, 1997
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Group - VI
Paper XI HUMAN RESOURCE, MANAGEMENT

Course Objective

Yo understund the importance of human resource mana agemenlt as a fleld of smdy mnd
as d central management funetion. X

lo inferpret the key elements of the Human Resource management,

Course Qutcome

On succcsstul completion of the syllabi the student will understand the fundamental

prineiples of Human Resource Management and learn to apply the techniques of HRM
Process in an organisation,

Unit — 1 Conecept and Functions of [Tuman Rescurce Munagement, Structure & Role
ol Personnel Management in an Organisation, Tmplementation of Personnel Policy.
The Luture Challenges o' HR M. International HIRM.

Unit — TI' Strategic Managsment of Human Resource, Statfing Policy and Process:
Management Manning, Job Analysis, Job description, Job specification, Recruitment,
Seleetion, Induction, Placement, Promotion.

Unit - TTT Manpower Training & Development, Employment Training and
Development, Employce Training, Performance Appraisal and Potential Appraisal,
Fmployce Moral and Produetivity.

Unit — IV Wages & Salary Administration, Job Evaluation & Designing, Salury
Structure, Compensation Management and Benefits.

LUnit — ¥V Manapement of Organisational Climate & Industrial Relalions, Industrial
Disputes and Participative Managemenl, Grievance vs. Dispuie, Grievance Handling
Procedurc, THsciplinary Action. Confict Management and Negotialions, Wew
Dimensions in IIRM- HR Audit and HR Accounting.

SUGGESTED READING:

¢ Rusloms Daver, Personnel Management & Tndustrial Relations, WVani Books,
New Diclhi.

» FEdwin Philip, Principles of Management, McGraw Hill, New Delhi

+ (. B Mamorig, Personne] Management, Tata McGraw [ill, Ncw Delhi.
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GROUP VI

PAPER X1l ORGANISATIONAL BEHAVIOUR

Conrse Objectives

1. To develop an understanding of busic elements that shape human behaviour.

2. Lo provide an in-depth look al key laclors cssential for the suceessful execution of
managerial roles and responsibilities.

3. To learn the implication of OB in today’s organization work life,

Course Qutcome

At the end of the course students will gel to understand the effect of interpersonal behaviour
of individuals on organizational work-life and will also understand other’s perspective in
diverse cultural environment.

Unit T; Concept of Organisational Behaviour, Contributing Disciplines lo Organisational
Behagviour: Background! Historical perspective and TFramework of OB

Unit 1I: Individual Behaviour, Personalily, Perception- Perceptual selectivity, Perceptual
organisation, Social Perception and Impression Management, Attitude and Values, Learning
and Re-enforcement.

Unit 11 Leadership- Concepts and Theories of Leadership, Qualities of a good Leader.
Group Dynamics- group formation, Nature of groups, Types of Group, Group Member
Resources, Reasons of joining groups, Functions of group within organisation.

Unit 1V; Siress Management- Meaning, Causes, Effcels and coping strategies for stress. Work
Stress, Organisational Change and Development.

Unit V: International Dimensions of Organisational Behaviour, Equal LEmployment
Opportunities. Organisational Culture, Managing Cultural Diversity, [.earning Organisation.

SUGGESTEDN READING:

« Robbins S. P, Organisational Behaviour, 7" Fd., New Delhi, PHI, 1996

s  Huse, F E and Cunnings T G, Organdsation Development and Change, A ed,, New
York. West, 1983

s Shekcharam Uma, Organisational Behaviour, Text & cases, New Delhi THM, 1989.

¢ Singh Dalip, Emotional Intelligence at work, Response Books, Sage Publication ,

Delhi 2001.
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BEBA 111 vear

Group VI

Paper X1l Entrepreneurship Development

Course Objeetive t

1. To build awareness of entreprensurship opportunities available in the society for the

Lntrepreneur,
2. To acquaint them with (he challenges faced by entreprencur.
Course Outeome

At the end of the course the students with have skills, analytical tools, perspectives and
understanding of sources available for finamee to start the business

Unit-1 Concept and Nature of Entreprenenrship and S8, Intreprencurship Trait, Types and
Significance. Role and Tmportance of entrepreneur in ceonomic growth, Government policies
with regards to $$1°s amd Entrepreneurs, Quality of an entrepreneur - Business Plan writing

Unit- TT Fntreprencurial Development programmers in India, [listory, support. objectives,
stages of Performance, Lintrepreneurial Environment, EDP and their valuation, Startup:
starlup requirement, process and prt‘.-:::—:dun: 5.

Unit- TIT Entrepreneurial behaviour and entrepreneurial Motivation. Achievement and
Managemenl success, Innovation and Lntrepreneur. Entreprensurial Suceess in Rural Arcas
and povernmenl policics thereof.

Unit- 1V Establishing Entrcprenenr system, Lomms ol Ownership ( Proprietorship,
Partnership, Joint stock companics. LIUF), Scarch for Business Idea, Sources of [deas. Tdea
Processing, [nput requircment. '

Uit -V Sources and Criteria of Finaneing, (ixed and Working capital asscssment, technical
assistance, Markeling assistance, Sickness of units and Remedial assistance.

Sugrested Readings

1 Desal Vasant @ Small scale Industtial &amp; Entrepreneurship, Himalaya Pub. Ilouse
Mumbai

2.M.B Shukla : entreprensurship & Small business Management, Kitab Mahal. Allahabad.

3. Proceedings of X/XI Biennial Cenference Proceedings on Entreprensurship Development
Book well publishers, New Dclhi

4. 11. Nandan, Fundamentals of Enireprencurship, PHI Learning Private Limited, 3rd Lidition,

2013
5.C. B, Cupta & M. 8. Khanlka, Intreprencurship & Small Business Management, Sultan
Chand & Sons. New Delhi, 2014, w}
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