SYLLABUS/ATaIs6
BBA Third Year/dft.#l.u g af

Group /w9 VII
Paper/ we79a XII : ENTREPRENEURIAL DEVELOPMENT / Seifar faswr

UNIT - I - Concept and Nature of Entreprencurship and SSI. Entrepreneurial Trait,
Types and Significance, Role and Importance of entrepreneur in economic growth,
Government’s Policy with regards to SSI and Entreprenuers. '

WHTQHSSIEE.TWUHW Saferar AR yBR Td FE, srrféiaaﬁasm
& Sefar @ Hee Ud ARTEY, JaREl UF SSI® ey § ure i A |

UNIT - II - Entrepreneurial Development programmes in India, History, Support,
Objectwes, Stages of Performance, Entrepreneurial Environment, EDP and their
valuation.

g & Jafear Roen oriea sfem, Iada 3o Puee & xR, aiHdar

UNIT - I1I - Entrepreneurial Behavior and entrepreneurial Motivation, Achievement
and Management success. Innovation and Entrepreneur. Entrepreneurial Success in
Rural Areas and Government policies thereof.

seelt, safter & amefior &% 3 Awear U9 e arde @t s |

UNIT - IV - Establishing Entrepreneur System, Search for Business Idea, Sources of
Ideas, Idea Processing, Input requirement.

Zafdar Tmgenr women @ fafewd,. AT REm @ @, Rt @ =a, R
ufar amera IMasTRany |

UNIT -V

Sources and Criteria of Financing, fixed and Working capital assessment, technical
assistance, Marketing assistance, Sickness of units and Remedial assistance.

Redeer S uvd auevs, RN vd oRfele ot @ femieur, ddbeitar Hew,
RIUver TERIET, SHEAT Bl T UG g dRe B IR

SUGGESTED READINGS/Hgsf afer:

e Desai Vasant : Small Scale Industrial & Enterpreneurship, Himalaya Pub.

House, Mumbai
e M.B. Shukla : Entmpreneulshlp & Small Business Management, Kitab Mahal
Allahabad

e Proceedings of X/XI Biennial Conference Proceedings on Entrepreneurship

Development Book well Publishers, NewDelhl
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Group/Feg VII
Paper/Iealus XIV : MANAGEMENT INFORMATION SYSTEM/ Ustay I
qurrelt | '

UNIT-1 : :
Managerial information system definition basic concepts frame work, major trends in

technology application of information technology, Intformation Theory and Resource
Management, ERP, e-Business & e-Governance. .'&

VeI YT YOl TRHTS, T SfAURUT, GaeT SRt & aaﬁaﬁaﬁeﬁmﬁfﬁ
e Vg, e Wl v WTe WeE, ERP, S—RoRE U S|
UNIT- I Systems approach to MIS, operating elements of MIS. MIS and decision

making, Network and Virtual Organisatios, Knowledge Based Enterprise - Systems &
Processes - ’ '

- VEY g et § Reen T, vl g worh  oieres o e Rk, Yeats v
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UNIT-IIT MIS structures on the basis of management activity and organisational
functions. Synthesis of MIS structure, Types, Flexibility and its evaluation, role of MIS,
at various levels viz operational, planning and control. '

St 1ol & SR WR e a1 TR G T8 e e, et e, T gt
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UNIT-1V Need of information, levels of information handling, characteristics of
information at various control levels advantages of computerization, User Involvement

mﬁm,mﬁﬁ%ng%ﬁﬁamﬁ%wu@m
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UNIT-V  DSS, Data flow diag'ram, data dictionary, Data Base Management System
(DBMS), RDBMS and word processing, electronic spread sheet and managerial
- application. Use of computer in managerial operations.

DSS, WHE HaTe QM1 FHish S 31T 39 Aol Rien (DBMS), RDBMS T4 a
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SUGGESTED READINGS/Izsf Tfer:

. Olson Davis, Management Information System TMH New Delhi

* Laudon & Laudon, Manage ment Information System, Pearson Pub. New Delhi
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roup/HHg VIII
Paper/JesTqal XV : BUSINESS ENVIRONMENT / SG9R$ Ugiaor

Unit- I Introduction to business environment, classification of business environment,
factors affecting business, Role of environment in business, Strategy to change
environment.

wmmmmmmuﬁanmmammﬁmwﬁ THTRA &1 aral
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UNIT- II Economic & Political Environment: Economic Policy — Old & New Economic
Policy, Industrial Policy, Role of government in Business, Government-Business
Interface, PDS, LPG and CPA. :

sifdfes et — =% ¢ R anfifep Afe, helfe A coawr & e B yfe), T —
AT 3[RBeA D, PDS, LPG TE CPA.

UNIT- I Technological Environment: Introduction, How technology affects business,
Technological factors affecting business, ways to adopt technology.

TpIh! ATATaRVI URTY, TR I THIAT HA 1A dB-1ot PRSP, W] B T F
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UNIT- IV Culture & Business: Introduction, Role & effect of culture on business, Social
Responsibility of business organization.
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UNIT- V Global Business Environment: Global market, Strategies for going Global,
Pro’s & Con’s of Global Markets, EXIM Procedures, FTAs, FDI, FII, JV and Global
Marketing Strategies.

Y Td 31, Frafa—asimara Ui, FTAs, FDY, FIL, JV T WHSeTg Yuifaat |

SUGGESTED READINGSRiGs Ter:

e Aswathappa, K, Essentials of Business Environment, Himalaya Pub. House, Mumbai
e Dutt and Sundaram: Indian Economy, S.Chand Pub. New Delhi
e Sinha V.C, Business Environment, SBD Pub. House, Agra
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Group/J9[g VIII
Paper/7¢sTasr XVI: BUSINESS LAWS/ STaw1es Ffam

UNIT -1 Contract Act: Essentials of a “valid contract, capacity to contract
(Contracts minor), free consent, unlawful and void agreements, Discharge of contract,
remedies for breach of contract.

aﬁua@ﬁm%&a&‘u%mammﬂmﬁaﬁmmaﬁaw
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UNIT-II  Bailment & Pledge, Agency, Law of consumer Protection, Consumer and
Consumer Dispute, Consumer Protection Councils, Consumer Disputes Redressal
Agencies.

89 d firdt, st ST W0 AT I T8 STt Rare IqeieEr
&1 IRYe, InieT fadTe, SUaReTs Toid |

UNIT-HOI Company: Formation of a company, Prospectus, Memorandum and
articles of association, Share capital and Share holders, Meeting and Resolution,
Directors.

HHTU U4 U4 |

UNIT -1V Law of Sales of Goods: Conditions and Warranties, Transfer of property

& title; performances of the contract, Rights of an unpaid seller and suits for breach of
contract.

o o0 ofafram - o e a4 W ge SRy @ ewiRy, e ¥ o s R
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UNIT-V  Negotiable instruments Act 1881 Nature & their types, FEMA.

W facre ffifam 1881 YT T4 SU weR, AT =l Ry ey sifufm |

SUGGESTED READINGS/Izsf Ifer:

Bulchandani KR.: Business Laws, Himalaya, Bombay

Maheswari R.P.: Business Law, National Pub., New Delhi

Reddy P.N.: Essentials of Company Law, Himalaya, Bombay

Sharma N.K: Company Law & Secretarial Practice Sahitya Bhavan, Agra
B.K. Acharya: Company Law & Secretarial Practices, Himalaya, Bombay
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Group/ FHFIX Electives/ Tearesa

Elective /el 31/ A : Marke ting/Rrqoyar
Paper XVII : CONSUMER BEHAVIOUR/ SUHIT YouagR
UNIT —1 |

Introduction to Consumer Behaviour, Concept, Scope and their applications.
Information search Process, Evaluative Criteria and Decision Rules, Building Customer
satisfaction. ‘ | | ' e

UNIT -11

Consumer Decision Making Process, Four views of Consumer decision rules :-
Economic man, Passive man, Emotional man, -Cognitive man, Modekl of Consumer
Decision making, Nicosia Model. Lo

m%ﬁmm,mm%qm'm—_mmﬁq U 29, gHirera A,
mﬁaﬁq,mmwﬁmmﬁw,ﬁﬁmm; |
UNIT - T -

Consumer Motivation, needs and goals, Positive and Negative Motivation, Dynamic
nature of Motivation, Consumer Perception, Conceptual Frame Work, '

wmmequﬁa&qwm@mms@ﬂm SRR &1 nfasfha
VI, SUNIERT Saale, SrauRUTwES @ey | | |
UNIT - IV

Consumer attitude and change. Influence of personality and self concept on buying
behaviour. Diffusion of Innovations, Diffusion Process, The adoption Process.

wﬁw%qﬁvﬁaﬁ,mﬁwmwmmﬁmmmww
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UNIT-V

Reference group influence, profile of consumer’s opinion leaders hip. Industrial buying
behaviour, CRM and Consumer Protection. ‘

ﬁaﬁwuw,mmaﬂ*wﬁaaemﬁa;mm CRM Ud SUHIGT R |
SUGGESTED READINGS/HE#f afer: |

¢ Schiffman L.G., Kanuk,l Consumer Behavior, PHI, New Delhi.
¢ Chunnawala : Consumer Behaviour Pub. S.Chand, New Delhi.
- Kazmi and S.Batra Satish : Consumer Behaviour Excel Books New Delhi.
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Group/IHE 1IX Electives/a<[lIcois
Elective/T@sl A/Sf : Marketing/ firqurs

PaperIesq XVIII : ADVERTISING MANAGEMENT AND SALES
PROMOTION fraiTaer waierst ve Rige Hefere

UNIT- 1 Definition, Objectives, Functions and classification of advertisement,
Advertising as a component of marketing mix, Advertising as a marketing

communication process, Use of marketing for stimulating primary and secondary
demand. i
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UNIT- II Advertising Vs other forms of mass communication,
DAGMAR approach, Determination of target audience, building of advertising
programme — Message, Headlines, Copy, Logo, Illustration, Appeal, Layout.
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Communication mix,

UNIT-IT Media Planning - Media characteristics, Media Selection, Media

Scheduling.  Social and economic relevance of advertising, ethics and truth in
Advertising. ' '
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%
UNIT-IV  Sales promotion- Meaning and Importance of sales promotion, Objective

and strategies for sales promotion, Consumer oriented sales promotion, Trade oriented
coupons, Deals, Premiums, Contest ete, '

ﬁméaﬁa-aéu&ﬁméa&amm,ﬁmméujwuéagm,
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UNIT-V Trade oriented sales promotion- Allowance and Discount, Training of
distributors, Sales force contest and rewards. '
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SUGGESTED READINGS/5zsf aier:

® AakerDavid, Advertising Management,- PHI, NewDelhi,

¢ Manendra Mohan, AdvertisingManagement,_TMH,Ne Delhi. '
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Group/ g IX Electives/aIeTcA®
Elective/aslsT B/  : Finance/fdea

Paper XVIII : Working Capital Management/ HTURAd ol Wae

UNIT -1 Working Capital Management: Concepts of working capital and its
determinants, Risk-returns trade off. . :

SrIRfe Yot Tee, Hrf=ie ol &1 @R U9 $RS SIGH Tad Jqa |
UNIT -1II  Cash Management and Marketable Securities, Cash Planning.
s yeie= T4 faqur drg gfofod, S FHdiem |

UNIT -111 Credif Management, Optimum Credit Policy, Recent Trends in Credit
Market in India.

e UseH, Sdpdad U Aifd, HRAT 9 I6iR § IHIT Ughuat

UNIT -1V  Inventory Management: Need and Objectives of Inventory Manage ment,
Inventory Management Techniques, Selective Inventory Control.

Y Tee, ,wﬂuﬁmﬁmq&wﬁmﬂo—ml

UNIT -V  Short term financing, money market in India, monetary system, debt
financing bank financing.

3eaepTel faxiae TATeTe Wby, feFur faediem §9 fasias wiRdta g1 aeR faitg gomet |

SUGGESTED READINGS/izsf g

¢ S.C. Kuchal: Financial manage ment, Chataniya publis hing House, Allahabad.
¢ Khan and Jain: Financial Manage ment, Tata McGraw Hill New Delhi.
¢ I.M. Pandey: Financial Manage ment, Vikas Publishing House, New Delhi.

e Basant Raj: Corporate Financial Management, Tata Mc¢ Graw Hill, New Delhi.
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